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This document summarizes the acreage data collected in Question 3 of the 2001 Kentucky
Produce Marketing Practices Survey conducted in November/December 2001. The response
rate was 33 percent (316 surveys returned of 955 mailed). These data reflect slightly less than
half of Kentucky’s total produce acreage.

Crop

Asparagus
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Bean, Snap
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Beets
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Broccoli
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Cabbage
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

TOTAL SURVEYED ACRES

17.5
1.9

2.0
12%
78.0

15
24.3
31%

3.6

1.0

0.1

9%
37.9

1.0
-2.7
-7%

108.9

5.1

10.0
9%



Crop

Cantaloupes
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Carrots
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Chinese Cabbage
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Chicory, Endive
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Cauliflower
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Corn, Sweet
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Corn, Ornamental
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

TOTAL SURVEYED ACRES

125.4
0.6

36.7
29%
1.2
0.3
0.05
4%
4.9
0.2
0.0
1%
0.6
0.6
0.0
0%
1.0
0.2
0.2
20%
936.4
8.7
50.9
5%
19.5
0.4

0.1
1%
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Crop TOTAL SURVEYED ACRES

Cucumbers, Fresh

Total Acreage Surveyed 36.0
Organic 0.8
2002 Intended Increase 5.8
% Increase 16%
Eggplant
Total Acreage Surveyed 3.6
Organic 0.6
2002 Intended Increase 0.7
% Increase 19%
Greens
Total Acreage Surveyed 22.1
Organic 3.1
2002 Intended Increase 0.4
% Increase 2%

Leaf Lettuce & Romaine

Total Acreage Surveyed 3.6
Organic 2.6
2002 Intended Increase 0.4
% Increase 10%

Lettuce (greenhouse)

Total Acreage Surveyed 1.6
Organic 0.2
2002 Intended Increase 0.0
% Increase 3%
Okra
Total Acreage Surveyed 4.4
Organic 0.4
2002 Intended Increase 0.3
% Increase 8%
Onions
Total Acreage Surveyed 4.0
Organic 1.7
2002 Intended Increase 0.5
% Increase 12%
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Crop

Parsley
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Peppers, Bell
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Peppers, Pimento
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Peppers, Jalepeno
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Potatoes, White
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Pumpkins
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Squash, Summer
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase
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TOTAL SURVEYED ACRES

0.9
0.7

0.02
2%
226.9
2.1
8.9
4%

6.9
0.4

5.6
0.5

1.6
28%
53.3

2.8

1.8

3%

450.6

0.6
27.5

6%
47.5

11
10.4
22%
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Crop

Squash, Winter
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Sweet Potatoes
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Tomatoes, Fresh
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Tomatoes, Greenhouse
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Turnips
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Watermelons
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Herbs
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase
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TOTAL SURVEYED ACRES

10.2
1.2

3.8
37%
14.7

0.6

0.6

4%

245.6

4.5
10.1

4%

4.2

0.2

0.8
19%

7.1

0.4

0.0

1%
42.7

0.3

2.1

5%
10.0

2.7

3.0
30%
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Crop

Other Vegetables
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

FRUITS

Apples
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Blackberries
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Grapes
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Peaches
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

Pears
Total Acreage Surveyed
Organic

2002 Intended Increase
% Increase

TOTAL SURVEYED ACRES

29.1
1.6

18.8
64%

346.0
3.0

13
0.4%
13.1
1.7
3.5
27%
22.8
0.1
7.8
34%
158.1
0.4
4.0
3%

17.3
0.3

0%
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Crop TOTAL SURVEYED ACRES

Strawberries

Total Acreage Surveyed 48.2
Organic 2.3
2002 Intended Increase 4.4
% Increase 9%

Other Berries (Raspberries, Loganberries, Blueberries)

Total Acreage Surveyed 9.4
Organic 0.9
2002 Intended Increase 4.95
% Increase 53%

Other Fruits

Total Acreage Surveyed 5.4
Organic 0.3
2002 Intended Increase 0.3
% Increase 5%
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