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Background

The Institute for Rural Journalism and Community Issues was founded at the University of Kentucky in 2001, with grants from the Appalachian Regional Commission and the Sigma Delta Chi Foundation of the Society of Professional Journalists. It exists to help rural journalists define the public agenda in their communities, through strong reporting and commentary on issues, including those that may not have local genesis but have local impact. In the summer of 2004, the Institute received a $250,000 grant from the John S. and James L. Knight Foundation to fund programming and initiatives in 2004-06. In March 2006, Knight Foundation granted the Institute $103,000 to continue and complete certain initiatives, including a survey of rural newspapers. An initial survey, of training backgrounds and needs at newspapers in Central Appalachia, was completed in March 2005, but the response rate was low. The Institute and Knight agreed that a similar survey should be conducted among newspapers throughout the rural United States, to guide the Institute’s work and answer questions beyond the scope of the original survey, such as the number of rural journalists and the number of people they serve. To the best of our knowledge, and that of Knight Foundation, there have been no such studies of rural newspapers. This study will bring a much sharper definition to the clientele the Institute exists to serve, and identify specific training needs that the Institute may address. The primary author of this paper is the director of the Institute, who is also an assistant professor in the university’s School of Journalism and Telecommunications. The secondary authors are graduate assistants in the Institute and the director of the School. The survey form remains online at http://comm.uky.edu/surveys/irjci_survey.
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Abstract

An online survey of rural newspapers in the United States found that almost half offered no training opportunities to their employees in the last year, and that the most common form of specific training mentioned was in layout and design, not journalism. The survey found that most such newspapers are willing to support mid-career training in journalism, and are more likely to do so if it deals with issues of concern in their coverage areas.
Rationale

Though the weekly newspaper business is booming, scholars have paid it little attention (Coulson, Lacy and Wilson, 2001). A search of the archives of the Association for Education in Journalism and Mass Communications since August 1993 revealed no studies of training levels and needs at newspapers. Since staffs at rural newspapers are generally perceived to have lower levels of education and training than those at larger papers, there is interest among academic institutions, foundations and others in seeing that mid-career training is made available. Also, there is increasing academic interest in issues facing rural America, as demonstrated by the recent formation of the Carsey Institute at the University of New Hampshire, the staffing of the Institute for Rural Journalism and Community Issues at the University of Kentucky, the expansion of the Rural Policy Research Institute at the University of Missouri, and the initiation of a new quarterly, Rural Realities, by the Rural Sociological Society.
Research Questions
1.  What is the audience of rural U.S. newspapers, both daily and weekly?

2.  How many journalists work at these rural newspapers?
3.  What are these journalists’ levels of professional preparation?
4.  What mid-career training do these professionals receive?

5.  What are the sources of this training?

6.  What resources do the newspapers put into this training?
7.  What are the training needs of these newspapers and their employees?

8.  What resources would the newspapers be willing to put into such training?

9.  How do the above findings vary with circulation, ownership and other characteristics of the newspaper or its chief news executive?
Research methods

Published media directories, primarily the Editor & Publisher Year Book Online, were used to create a spreadsheet of 4,195 newspapers with their main offices located outside metropolitan areas of the United States. To ensure accurate circulation data, the Editor & Publisher data were spot-checked against several state newspaper directories. Before the survey sample was drawn, two categories of newspapers were excluded: 323 that had circulation of 800 or less, because they generally have small staffs on which news, editorial and management functions overlap; and 318 with primarily free circulation. While free-circulation newspapers with full-scale news staffs are becoming more common, the Institute’s monitoring of the industry leaves no doubt that such papers are still the exception. After these exclusions, the resulting list had 3,554 newspapers.
A sample of 529 newspapers, 419 weeklies and 110 dailies, was selected at random from the list to receive an online survey. Requests to participate in the survey were sent via e-mail, then by postal mail, to the chief news executive at each paper, or to the publisher if no news executive could be determined. The request asked that the survey be completed by the chief news executive (typically titled “editor”) or someone designated by that executive. These individuals are most familiar with the training levels and needs of their staffs. The request messages pledged that all identifying information would be kept strictly confidential among the research team and that survey results would be reported only in the aggregate or certain large categories of ownership, circulation and demographics, not in any way allowing identification of individual newspapers.

The postal mail included a copy of the newsletter published by the researchers, to demonstrate their interest in helping develop training for rural newspapers, as mentioned in the requests to participate. Up to three follow-up phone calls and e-mails were sent to non-respondents. 

Results

Q1.  What is the audience of rural U.S. newspapers, both daily and weekly?
The rural, or non-metropolitan, population of the United States is approximately 63 million, about 21 percent of the total population. The spreadsheet revealed the audience of rural newspapers in the United States, in terms of circulation:
	1. AUDIENCE OF RURAL NEWSPAPERS IN THE UNITED STATES

	Total paid circulation of weekly newspapers in the rural U.S.
	10,146,089

	Total circulation of free weekly newspapers in the rural U.S.
	  3,869,895

	Total daily circulation (Monday-Friday) of rural U.S. newspapers
	  6,145,510

	     Total Saturday circulation of rural daily newspapers in the U.S.
	  4,435,186

	     Total Sunday circulation of rural daily newspapers in the U.S.*
	  4,035,847

	Combined total circulation of dailies, paid weeklies and free weeklies in rural U.S.
	20,161,494


*Many rural dailies do not have Sunday editions.
SURVEY SAMPLE: Surveys were completed by 137 newspapers, a response rate of 25 percent. Respondents were more likely to come from smaller papers, particularly weeklies. The median paid circulation figure in the sample was 3,500, but nearly half the responding papers (61, or 45 percent) have a circulation of 3,000 or less. Circulation categories were based on commonly used industry standards, such as the contest categories of the National Newspaper Association, the main lobbying organization for weekly newspaper publishers. (Weekly newspapers comprise about 85 percent of NNA membership.)
	2. SURVEY RESPONDENTS BY CIRCULATION CATEGORY

	 
	≤ 3,000
	 3,001-6,000
	6,001-9,000
	> 9,000
	All Newspapers

	Number
	61
	43
	19
	14
	137

	Percentage
	44.53%
	31.39%
	13.87%
	10.22%
	100.00%


Most of the respondents were weekly newspapers, defined under the industry convention that a paper publishing four or more times a week is a daily and one publishing less frequently is a weekly. To determine the number of so-called “multi-weekly” papers, those publishing two or three times a week, and track publication patterns, respondents were asked what days their newspapers publish. Ninety-three responded, and 13 of them were multi-weeklies. More than two-thirds of the respondents were “pure weeklies,” publishing only one day a week.
	3. Number of Days REsPONDING rural NEWSpapers ARE Published

	Number of papers that publish 7 days a week: 
	2
	2.15%

	Number of papers that publish 6 days a week: 
	9
	9.68%

	Number of papers that publish 5 days a week
	3
	3.23%

	Number of papers that publish 4 days a week
	1
	1.08%

	Number of papers that publish 3 days a week
	2
	2.15%

	Number of papers that publish 2 days a week
	11
	11.83%

	Number of papers that publish 1 day a week
	65
	69.89%

	Total number of papers responding to this question: 
	93
	67.9% of total sample (N=137) 


Almost two-thirds of newspapers responding to the survey are owned by a private individual or family. That is almost the reverse of current ownership patterns, which find about 60 percent of weekly papers and about 80 percent of daily papers owned by groups.
	4. Ownership of responding rural newspapers, by circulation

	 
	Circ.  ≤ 3,000
	3,001- 6,000
	6,001- 9,000
	Circ. > 9,000
	Total

	 
	N
	%
	N
	%
	N
	%
	N
	%
	N
	%

	Private individual or family
	46
	75.41%
	22
	51.16%
	13
	68.42%
	7
	50.00%
	88
	64.23%

	Non-family local corp. or LLC
	3
	4.92%
	6
	13.95%
	1
	5.26%
	1
	7.14%
	11
	8.03%

	Non-local, private corporation or LLC
	7
	11.48%
	10
	23.26%
	4
	21.05%
	3
	21.43%
	24
	17.52%

	Non-local, publicly held corp. or LLC
	5
	8.20%
	5
	11.63%
	1
	5.26%
	3
	21.43%
	14
	10.22%

	Total responses
	61
	
	43
	
	19
	
	14
	
	137
	


	4A. Ownership of responding newspapers, by share
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Q2.  How many journalists work at these rural newspapers?

The newspapers responding to the survey reported employing 322 reporters and 227 editors. At many weekly newspapers, and even some dailies, editors do some reporting – at very small weeklies, all of it. In some cases, employees working in news at smaller papers also work in other departments. To provide for such cases, respondents were asked to give the full-time equivalent number of employees in news.
Using these numbers to estimate the number of journalists at rural newspapers may be more art than science. The reported total of 549 journalists at 137 newspapers responding to the survey is almost precisely 4 journalists per newspaper. The size of a newspaper’s staff usually reflects its circulation; a well-accepted industry “rule of thumb” is that a paper needs 1.1 news employees for each 1,000 circulation, but that rule is based primarily on large daily newspapers. An Inland Press Association survey of daily newspapers in 2005 found that newspapers with 10,000 and 25,000 circulation had a full-time equivalent of 1.6 news employees per 1,000 circulation. The survey also found that newsroom expenses at 10,000-circulation papers were 15.7 percent of total expenses, higher than other circulation categories and above the industry rule of thumb of 14 to 15 percent. These data suggest, as do the primary researcher’s personal experience with rural newspapers, that the news staff-to-circulation ratio is slightly higher at smaller newspapers, which dominate this survey. The survey results suggest likewise; the median circulation of newspapers responding to the survey was 3,500, producing a ratio of 1.14 per 1,000 circulation. (The mean circulation in the survey was 4,444, which would produce a ratio of 0.9 per 1,000.) If the 3,554 rural newspapers from which the sample was drawn employ an average of 4 journalists, those newspapers employ 14,216 reporters and editors. Adding one editor for each of the 323 newspapers with 800 or less circulation, plus photographers and ancillary news staff at relatively large rural papers, it seems safe to estimate that rural U.S. newspapers with primarily paid circulation employ at least 15,000 journalists. That, of course, does not include those working in news at free-circulation newspapers, which are becoming more common and in some rural communities are the dominant news medium.
Q3.  What are these journalists’ levels of professional preparation?

Among newspapers responding to the survey, more than two-thirds of reporters have at least a bachelor’s degree. The higher the circulation category, the higher the percentage with degrees. Just over half the reporters (47 of 88) at the 61 newspapers with circulations of less than 3,000 have a bachelor’s or advanced degree. However, more than three-fourths of the reporters in that category had some education beyond high school. Overall, about 16 percent of the reporters at the responding newspapers surveyed had only a high school diploma or GED.
	5. Educational Levels of rural newspaper Reporters

	 
	Circ. ≤ 3,000
	Circ. 3,001-6,000
	Circ. > 6,000
	All Reporters

	Educational Level
	N
	%
	N
	%
	N
	%
	N
	%

	Less Than High School
	0
	0.00%
	0
	0.00%
	0
	0.00%
	0
	0.00%

	High School/ GED
	20
	22.73%
	17
	16.83%
	13
	9.77%
	50
	15.53%

	Some College
	13
	14.77%
	9
	8.91%
	5
	3.76%
	27
	8.39%

	Associate Degree
	8
	9.09%
	4
	3.96%
	9
	6.77%
	21
	6.52%

	Bachelor's Degree
	42
	47.73%
	68
	67.33%
	98
	73.68%
	208
	64.60%

	Advanced Degree
	5
	5.68%
	3
	2.97%
	8
	6.02%
	16
	4.97%

	 Total No. of Reporters
	88
	
	101
	
	133
	
	322
	


As with the educational level of reporters, the percentage of editors who have a college degree increases as the circulation category increases, and as might be expected, editors have a higher level of education than their reporters.
	6. Educational Levels of rural newspaper Editors

	 
	Circ. ≤ 3,000
	Circ. 3,001-6,000
	Circ. > 6,000
	All Editors

	Educational Level
	N
	%
	N
	%
	N
	%
	N
	%

	Less Than High School
	1
	1.49%
	0
	0.00%
	0
	0.00%
	1
	0.44%

	High School/ GED
	7
	10.45%
	2
	2.99%
	7
	7.53%
	16
	7.05%

	Some College
	11
	16.42%
	6
	8.96%
	6
	6.45%
	23
	10.13%

	Associate Degree
	5
	7.46%
	6
	8.96%
	2
	2.15%
	13
	5.73%

	Bachelor's Degree
	35
	52.24%
	46
	68.66%
	72
	77.42%
	153
	67.40%

	Advanced Degree
	8
	11.94%
	7
	10.45%
	6
	6.45%
	21
	9.25%

	Total No. of Editors
	67
	
	67
	
	93
	
	227
	


Q4.  What mid-career training do these professionals receive?

Respondents were asked what training their company has made available to its news employees in the past year. Sixty-three of the 137, or 46 percent, said “none” or made no response. Among those that said training was offered, either directly or by allowing employees to attend off-site training sessions, the most common form of specific training mentioned was layout and design, “which unfortunately, is a news staff issue these days,” one respondent said, because stories are entered into systems such as InDesign, a popular software program mentioned by several papers. When some unspecified responses were added, journalism training as a whole was a more common response than layout and design. Some respondents reported unspecified or computer training, which may or may not have been in journalism topics and appears in italics in the table below. Only seven newspapers reported training for coverage of specific issues or subject areas: Government, business, water, agriculture, ethanol production, school taxes and bird-flu preparation. One reported training for “covering complex subjects” and another reported training for “beat coverage.”
	7. TRAINING TOPICS FOR RURAL PAPERS’ NEWS STAFFS IN PAST YEAR

	Topic and examples of more specific references
	Number cited

	Layout and design (InDesign, PhotoShop)
	24

	Writing and general reporting (style, interviewing, feature writing)
	21

	Unspecified journalism topics (in-house, brown bags, journalism-group seminars)
	13

	Unspecified (state press-association seminars, which include non-journalism topics)
	12

	Photography (elementary instruction for reporters, digital photography)
	12

	Editing (style, headline writing, management of news staffs)
	9

	Specific coverage concerns (SEE NARRATIVE ABOVE)
	9

	Internet (audio coverage, video coverage)
	4

	Computer or software
	4

	Libel and ethics
	3

	Personal development (planning, goal-setting, employee relationships)
	3


Q5.  What are the sources of this training?

State newspaper associations are the most common and important source of training for rural newspapers, followed by on-site training. Respondents were asked to name and rank the most frequent sources for training of their news employees during the last three years. There were no appreciable differences among the circulation categories. Those listing a national membership-group convention were asked to name the most common group; by far the group most mentioned was the National Newspaper Association, the lobbying group for community publishers, which has about 2,500 members, about 85 percent of them weeklies and many if not most of them rural.
	8. RURAL NEWSPAPER Staffs’ Sources of Training in last 3 years

	Sources of training
(listed in order appearing in survey)
	Papers listing 
this source
	Papers ranking this #1
	Papers ranking this #2
	Papers ranking this #3
	Papers ranking this lower

	State newspaper association
	77
	57
	14
	3
	1

	National membership-group convention*
	15
	1
	4
	4
	1

	On-site by paper, parent firm or vendor
	48
	21
	18
	3
	3

	Traveling Campus of SNPA
	10
	1
	3
	1
	0

	American Press Institute
	12
	2
	0
	2
	2

	College course in journalism
	10
	0
	2
	1
	2

	Journalism course on the Internet
	19
	0
	4
	9
	0

	SPJ or IRE regional or similar event
	19
	1
	4
	5
	3


Totals may not add across because in some cases, papers named more than one source but did not rank them.
Q6.  What resources do the newspapers put into this training?

The overwhelming majority of newspapers responding to the survey, almost 9 in 10, said they support mid-career training of their news employees. The number of those who said they do not support training was so small that the sample size prevents any distinction among circulation categories. However, we must consider the possibility that newspapers willing to respond to the survey are more interested in training and thus more inclined to support it.

Respondents were asked if they give time off, pay travel expenses and/or pay a modest registration fee to support training. Payment of travel expenses was less likely among papers with less than 3,000 circulation than among larger papers. The most common type of support was payment of the fee, with travel and time off close behind.

The larger the circulation, the more likely the paper is to pay a fee or give time off for training. That trend was strongest for time off, which is not surprising because time off is easier to give if the staff is larger, and the staff is likely to be larger if the circulation is larger.

Some respondents said “time off” was a misnomer because they pay employees for time they are in training. One newspaper, a 10,000-circulation weekly that is part of a major chain of community newspapers, said it reimburses for college courses.

	9. RURAL NEWSPAPERS’ current Support for Mid-Career Training

	 
	Circ. ≤ 3,000
	Circ. 3,001-6,000
	Circ. > 6,000
	All Newspapers

	
	N
	%
	N
	%
	N
	%
	N
	%

	Do Not Support Training
	8
	13.11%
	5
	11.63%
	2
	6.06%
	15
	10.95%

	Time Off for Training
	28
	45.90%
	23
	53.49%
	24
	72.73%
	75
	54.74%

	Pay Travel Expenses 
	28
	45.90%
	28
	65.12%
	22
	66.67%
	78
	56.93%

	Modest Registration Fee 
	34
	55.74%
	29
	67.44%
	25
	75.76%
	88
	64.23%

	Newspapers in category
	61
	
	43
	
	33
	
	137
	


To quantify employer support for training, respondents were asked how many news employees had received training in the past three years and whether that training was fully paid by the newspaper, partially paid or unsubsidized. About half of all respondents said they had offered fully subsidized mid-career training in the past three years.  One family-owned newspaper with a circulation of 4,600 said its training is entirely “on the job.” Generally, newspapers with a higher circulation are more likely to have offered training, and such training is more likely to be fully subsidized than partially subsidized. The number of employees who have received fully subsidized mid-career training in the past three years also increases as circulation increases. The following table shows the number of journalists who received fully and partially subsidized training in the last three years at responding newspapers.
	10. rural journalists With employer-supported Training in Past 3 Yrs.

	
	Circ. ≤ 3,000
	Circ. 3,001-6,000
	Circ. > 6,000
	All Newspapers

	At newspapers with fully subsidized training
	23
	37.70%
	26
	60.47%
	22
	66.67%
	71
	51.82%

	At papers w/partially subsidized training
	8
	13.11%
	5
	11.63%
	6
	18.18%
	19
	13.87%

	Number of news employees attending fully subsidized training
	44
	
	56
	
	107
	
	207
	

	No. of news employees attending  partially subsidized training
	11
	
	8.5
	
	10
	
	29.5
	


Q7.  What are the training needs of these newspapers and their employees?

Respondents were asked to name three issues in their coverage areas in which they would like their news staff to have more background, training, and expertise.  Respondents were then asked how they would support their news staff’s attendance at conferences on these issues of concern.

	11. ISSUES ON WHICH RURAL NEWSPAPERS SAY STAFFS NEED TRAINING

	Specific Issue
	Number citing

	Agriculture
	16

	Education
	16

	Environment 
	  8

	Development, growth and land-use planning
	  6

	Alternative energy (mainly ethanol, a growing industry)
	  5

	Health care
	  5

	Aging population
	  4

	Religion
	  2

	Water
	  2

	ALSO: Casinos, Drug use, Emergency preparedness, Energy technology, Forestry,
Levee system, Mining, Prisons, Technology, Traffic


	  1 each

	Issue-related craft concerns
	

	Enterprise reporting
	  3

	Conceptual understanding of how events affect the region
	  1

	Developing deeper, multi-layered stories
	  1

	Following a story over an extended period of time
	  1

	Understanding the issues
	  1

	
	

	Topical areas
	

	Government  (12 specified government or school finances)
	30

	Courts, crime and law enforcement
	20

	Open meetings and open records
	13

	Business and economics
	12

	Legal
	10

	Sports
	  6

	Politics
	  5

	Taxes
	  4

	Finance 
	  3


Also listed (one each): Lifestyles, parliamentary procedure.

Though the survey asked respondents to identify “issues that face your coverage area . . . in which you would like your news staff to have more background, training and expertise,” there were 47 instances in which respondents identified subjects falling fully within the boundaries of journalism-craft training. Those are shown in the following table. Other responses identified non-journalism skills such as time management (2), productivity, critical thinking and “How to deal with tough situations in a rural area.” Eleven newspapers mentioned layout or design in response to this question, again indicating the importance that editors at rural papers attach to this facet of their work.
	12. CRAFT TOPICS ON WHICH RURAL PAPERS SAY STAFFS NEED TRAINING

	Topic and examples of some more specific references
	Citations

	Writing (not including feature writing; see below)
	13

	Photography
	 8

	Digital or multimedia delivery of news
	 4

	Associated Press style (one said “balancing it with more casual hometown style”)
	 4

	Feature writing
	4

	Ethics and media law
	2

	Interviewing
	2

	Investigative reporting
	2

	Source development (one said “with locals you live with every day”)
	2

	Statistics and probability
	2

	Reporting
	2


One mention each: Computer-assisted reporting, news judgment.
News executives were more likely to say that they would support training if it were in subjects they had identified as issues for which their staff needs more background, training and expertise. Asked how they would support their news staff’s attendance at conferences on subjects they had identified, most newspapers in each circulation category said they would offer some support. Newspapers with less than 3,000 circulation were less likely to support training.
	13. RURAL NEWSPAPERS’ Support for Training on Issues of Concern

	 
	Circ. ≤ 3,000
	Circ. 3,001–6,000
	Circ. > 6,001
	All Papers

	
	N
	%
	N
	%
	N
	%
	N
	%

	Time Off
	32
	52.46%
	29
	67.44%
	24
	72.73%
	85
	62.04%

	Travel Expenses
	31
	50.82%
	32
	74.42%
	25
	75.76%
	88
	64.23%

	Modest Reg. Fee
	36
	59.02%
	34
	79.07%
	26
	78.79%
	96
	70.07%

	Papers in category
	61
	
	43
	
	33
	
	137
	


TIME OFF: Respondents were asked the maximum number of consecutive days they can allow a news staffer to be away for training. The mean for 103 responses was 2.8 days; it ranged from 2 days for papers with circulation of less than 3,000 to 3 days for those over 6,000 circulation. The median for papers owned by individuals or families was 2 days; for others, 3 days.

CASH MONEY: Respondents also were asked the maximum amount of cash money they were willing or able to contribute each year toward the training of any member of their news staff. The largest figure was $1,500 (2 papers). Fewer than half the papers surveyed answered this question.
	14. RURAL NEWSPAPERS’ Support for Training in terms of money

	Max. annual amt. for any news staffer
	≤ 3,000
	 3,001-6,000
	6,001-9,000
	> 9,000
	Total

	Mean
	$380
	$895
	$607
	$635
	$527

	Median
	$300
	$500
	$500
	$650
	$500

	Number responding
	25
	19
	11
	6
	61


Q9.  How do the above findings vary with circulation, ownership and other characteristics of the newspaper or its chief news executive?
In addition to the circulation and ownership variables mentioned above, chief news executives were asked how long they have lived in the county where the newspaper is published, how long they had worked at the paper, how long they had been in their current job, who owns the paper, and population of the market the paper serves. Only 93 of the 137 survey respondents answered this question, so it produced no statistically valid results. However, a majority of those at papers owned by private individuals or families (31, or 53 percent) said they had been at the paper for more than 10 years, and almost half  (27, or 47 percent) said they had been in their current position that long. At papers owned by corporations, the corresponding figures were less: 13 and 9 (37 and 26 percent, respectively).
SALARIES: Respondents were asked their paper’s approximate starting salary for a college graduate with one internship. Among the 107 newspapers responding, the mean was $20,029 and the median was $20,000. The lowest starting salary reported was $11,000, or just above the minimum wage at the time, $5.15 per hour. The highest was $28,600, or $13.75 per hour.
Not surprisingly, the larger the circulation, the higher the salary was likely to be. Papers owned by private individuals or families appeared to pay slightly less than others. 
	15. RURAL PAPERS’ starting pay for college grad with internship

	Approximate starting salary
	≤ 3,000 circ.
	    3,001-6,000 circ.
	> 6,000 circ.
	All

	Mean
	$18,592
	$20,405
	$21,580
	$20,029

	Median
	$18,720
	$20,800
	$21,000
	$20,000

	Number responding
	41
	37
	29
	107


	16. starting pay according to type of ownership

	Approximate starting salary
	Individual or family
	Non-family local corp. or LLC
	Non-local, privately held corp. or LLC 
	Publicly held

corp. or LLC

	Mean
	$19,495
	$21,342
	$20,416
	$21,584

	Median
	$20,000
	$21,000
	$20,000
	$24,000

	Number responding
	68
	9
	19
	11


Implications for future research

This survey provides useful indications of the type of training that is needed and wanted at rural newspapers in the United States, but is not definitive. The sample size is relatively small, and is heavily skewed toward papers that are privately owned.  Is training less important to editors of chain-owned newspapers, or do in-house training programs make them less likely to respond to surveys like this one?  Those and other possible answers could be determined by further research.  Also, future surveys of this nature might be better directed at newspapers with more than 3,000 circulation, because smaller papers are less likely to have separate “news staffs” in the traditional sense and the resources available to support journalism training.
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