
By Kelli Hawkins
Lexmark is only a 19-year old 

company.  However, it has already landed 
the position of number 370 on the 2005 
Fortune 500 listing. In 2005, Industry 
Week Magazine listed the company as 
one of its Top 50 U.S. Manufacturers. 
These achievements were accomplished 
by combining their customer insights 
with innovative technology to easily get 
things done.

With nearly 14,000 employees, the 
company generates annual revenue of 
about five billion dollars and features the 
latest products available in the printing 
and solutions market. 

Jana Dean, manager of the executive 
briefing center at Lexmark’s headquarters 
in Lexington, Ky., conducted a tour on 
Tuesday, June 24, 2008.  The tour showed 
Lexmark behind the scenes. 

The tour showcased some of the 
most interesting products, including a 
printer with a 40-gig computer in it. This 
amazing piece of technology contains 
an interface with icons that will actually 
display step-by-step instructions.

Lexmark is often recognized for their 
printers, but the company produces 
much more than ordinary printers. Lex-
mark is a company with a growing future 
and great history. In 1991 the company 
spun off from IBM. Since then, it has de-
veloped to sell products in more than 150 
countries in North and South America, 
Europe, the Middle East, Africa, Asia, 
the Pacific Rim and the Caribbean. 

Dean said that Lexmark is constantly 
improving its prices so all inventions 
are affordable. Advancements in perfor-
mance and convergence in technology 

between printers, scanners, copiers and 
fax machines into single devices keep 
customers knocking at the door.

Years ago doctors could not print 
duplex instructions for medications, 
therefore they were printed from multiple 
devices. Lexmark was actually the first to 
create a printer that took an assortment 
of data and put it all into one device. This 
saves doctors a lot of time, and allows the 
patient to get prescriptions filled quickly. 
Each Home Depot and Lowe’s in the U.S. 
also features Lexmark labels for its shelf 
displays.

The manufacturer focuses on 
two market segments: Business and 
Consumer. The business segment focuses 
on the sale of the products to other 
companies and the consumer segment 
focuses on sales for household use.

Lexmark is responsible to the 
communities in which its employees live 
and work, to the environment and the 
world community as well.  The company 
encourages customers to recycle, reuse 
and reduce. Environmental sustainability 
is very important and is one of the 
main reasons Lexmark is committed to 
protecting natural resources.

Todd Hastings, Lexmark’s manager 

of corporate communications and 
media relations, noted that the average 
person can print anywhere from 10,000 
to 15,000 pages per year.  “Progress is 
being made to reduce the environmental 
impact on global warming,” Hastings 
said.  He described innovative ways to 
print less, saving paper as well as ink.

Hastings’ valuable lesson included 
document scanning, which allows 
a document to be captured digitally 
through e-mail or a network folder 
instead of printing and handling. 
Duplex and multi-up printing processes 
allow users to print on both sides of the 
paper or combine multiple sheets onto a 
single sheet. Hastings noted savings can 
begin from setting duplex printing to be 
standard. 

Print previewing allows customers to 
view the job prior to being printed. This 
permits for adjustments and savings in 
paper, ink or toner. Lexmark printers 
also offer quick print; this feature is ideal 
for text. Pictures use more ink and take a 
longer period of time to print.

Though young, Lexmark creates 
solutions for the unique way individuals 
work all over the world and their brand 
has strong name recognition.

By Bone Ntchou
Journalism was created to hold the powerful 

accountable. This was the key lesson thirteen students 
with big dreams learned at the end of ten days. 

In ten days, each of the students learned things 
they’d learn if they were to take a year-long course of 
Journalism 101. At the end, they published a complete 
newspaper. 

The Dow Jones Summer High School Journalism 
Workshop at the University of Kentucky ran June 18 
through June 28. The journalism summer workshop 
program is for high school students who are rising 
juniors, rising seniors, or will be incoming freshmen 
in college. 

The students spent ten days on campus with staff, 
faculty, and journalists. The reporting focus for the 
year 2008 was “Kentucky.” An activity was presented 
every day. They traveled to visit the boyhood home 
of Abraham Lincoln, the Louisville Slugger Museum, 
Applebee’s Park and many others. 

Each student chose an important thing about 
Kentucky to write about. Of course, they had fun 
at Applebee’s Park, but at the end of the Lexington 
Legends game, they had a chance to interview a few 
players, which led to a story.  

“After the Legends lost, I didn’t think I was capable 
of writing a good story, but after interviewing the 
gorgeous players, it eased me into the baseball mood 
and I was able to write soon after that,” said Brandi 
Beckham, a senior from Lexington.

The atmosphere and the excitement the students 
had while learning rubbed off on everyone who came 
into contact with them. Every student had different 
interests. Some wanted to be photojournalists, some 
wanted to be the next Katie Couric or Anderson 
Cooper, and some wanted to be print journalists. 

The amazing thirteen also had many chances 
to speak to journalists and professors about their 
questions regarding journalism.

“What is news?” asked Mike Farrell, UK journalism 
professor, to a room full of thirteen hungry-to-learn 
students. 

The students had a range of responses to the 
question.

“Anything you didn’t know before,” said James 
Bishop, an incoming freshman at the University of 
Kentucky planning to  major in print journalism. 

“Well, I also think news is information that’s 
important to me,” said Khyara Harris, a high school 
senior from Ohio. 

Farrell’s class was one of several the Baker’s Dozen 
had  during their stay on UK’s campus. Each and every 
student took lessons such as note-taking techniques, 
AP Style, and interviewing. 

The supervisors also let the students branch out and 
have fun on campus. After class, the amazing thirteen 
would play volleyball in the sand and go to the mall. 

The Dow Jones Summer High School Journalism 
Workshop was an intense 10 days during which 
students not only learned but also had a great time. 
They learned the fundamentals of journalism and at 
the end put it into use by writing a great newspaper.

They came to learn that journalism is not an easy 
job, and most importantly, not a job at all. They made 
amazing memories that will be carried with them for 
the rest of their lives.

“The wisdom I have gained from this program 
will stay with me forever, and I’m strongly thinking 
about coming to UK once I graduate high school now 
thanks to this program,” said Leslie Bishop, a high 
school junior from Kentucky.

Workshop campers spent a day visiting Lincoln sites in LaRue County.  This Lincoln statue is in the center of Hodgenville. 
Front row:  Lesley Bishop, Natasha Barnes, Brianna Davis. Second row:  Kelli Hawkins, Rachel Danielson, Brandi Beckham, 
James Bishop, Bone Ntchou, Grayce Word.  Standing, from left:  Daniel Banks, Khyara Harris, Elexis Fletcher and Mary 
Whitlock.  ( Photo by Beth Barnes)

Once again, it’s the U.S. vs. Europe in Ryder Cup 2008
By Mary Whitlock

The last hole, the last putt, the last inch.  This 
is what the Ryder Cup is all about.  Two teams 
of twelve extremely talented golfers from 
America and from Europe come together 
every two years to prove who’s the best, and 
claim the Ryder Cup.

Tara Guenthner, tournament 
director for the 2008 Ryder Cup, 
explained the history of the event.  
Most people would never  guess 
that this competition was started 
by a 50-year-old man from Great 
Britain.  

Samuel Ryder was trying to 
improve his health by taking up 
a relaxing sport.  Ryder took up 
golf and it was love at first stroke.  
Eventually, Ryder and his American friend,  
Walter Hagen, thought a friendly little match 
would be a chance to have a bit of fun. 

Ryder provided the Ryder Cup that the 
winner would take back to their country.  
Today the teams compete for the same cup 
Ryder provided at the first match in 1957.  

This once-in-a-lifetime experience started 
gaining fans in earnest around 1991. That 
year the Americans won and tickets sold out. 
Four years later, in Boston, the Ryder Cup 
attracted celebrities and the event was equal 
to the Olympics and the Super Bowl.

After the 2001 terrorist attacks, the 2002 
Cup was cancelled. The 2004 Ryder Cup hit 
an all-time high.  Huge corporations started 
to get involved and for the first time the event 
started raising money for charities.

For the 2008 return to the United States, the 
Ryder Cup is coming to 
Valhalla Golf Course in 
Louisville, Ky.  “Valhalla 
was the perfect choice 
for the Ryder Cup, 
considering its history 
with successful PGA 
tournaments,” said 
Guenthner.  

Valhalla was designed 
by Jack Nicklaus in 
1986, and contains 6,500 

square feet of surface.  The course measures 
7,525 ft. from each tee.  Par is 72. 

Valhalla is one of America’s “Top 100 
Golf Courses.” About 35 grounds team 
members are currently working full-time to 
prepare the course, not just for the players 
but also for 240,000 spectators, 1,600 media 
representatives, and 26 hours of live coverage 
on ESPN.

 “The Ryder Cup 2008 isn’t just about golf. 
The goal is not only to create the event but the 
energy,” said Karl Schmitt, executive director 
of The Cup Experience.  

On behalf of the 12 American team 
members, 2.6 million dollars will be donated 
to charities and universities of each player’s 
choice.  

The 2008 Ryder Cup activities will include 
the first-ever Fightmaster Cup Tournament.

The Fightmaster Cup is an international 
one-armed player golf tournament.  Twelve 
Americans along with twelve European 
golfers will square off at The Cardinal Club 
in Shelbyville, Ky. Sept. 12-14.  At least 1,000 
people are expected to attend the event daily.

“We are so excited about Fightmaster; it’s a 
great opportunity for golfers with a handicap 
to be recognized,” said Guenthner. 

This year Americans are hoping for a win 
back on their home turf.   Europe has won five 
out of the last six Ryder Cups. 

In America the players are chosen through 
a point system.  Guenthner explained how the 
system works.  Each of the players gets one 
point for each qualifying tournament won.  
The top eight players qualify for the Ryder 
Cup. The team captain then selects the four 
other players.  Paul Azinger, the American 
team captain, has so far picked Dave Stockton, 
Raymond Floyd and Olin Browne.  

Kentuckian Kenny Perry is currently ranked 
sixth in the point standings.  Other leading 
contenders are Stewart Cink, Phil Mickelson 
and Justin Leonard.  Tiger Woods is ranked 

first, but will not be able to play due to his 
recent surgery.  Guenthner is disappointed 
that Woods will not be involved, but does not 
expect that to have much effect on interest in 
the tournament.

Europe’s process is similar to America’s 
elimination process.  Using the same point 
system, 10 players are chosen to be on the 
European Ryder Cup.  Team captain Nick 
Faldo will choose the two remaining team 
members.  European prospects include Lee 
Westwood, Justin Rose and Oliver Wilson.  
Faldo hasn’t announced any decisions.

Once the Ryder Cup begins, there are three 
different types of games played.  

Foursomes puts two Americans against two 
Europeans.  Players in the pairs take turns and 
play off the same ball to the hole.  

Four balls pairs two players from each side 
as partners.  Each plays his own ball and the 
lower score of the two is the score for the 
hole.  Singles or one versus one is the face-off.  
This final game can be the most crucial when 
it comes down to .5 inch from the hole.

The Ryder Cup is a major event.  
Approximately 600 million people in over 177 
countries will watch as these teams sweat and 
bleed for the trophy Samuel Ryder created 
before the first match-up.  It’s exhilarating, 
exciting, and an experience for everyone 
involved.

Workshop introduced campers to 
Kentucky highlights and to journalism

By Kelli Hawkins
“Whatever you want to do, be passionate for it. Don’t 

half do it.  Why not go for it?” asked Heather Hidgeon.  
A former broadcast reporter with WLEX-TV 18 in 
Lexington, Ky., Hidgeon discussed her love for journalism 
during a recent group tour at her new employer, Lexmark. 
After giving birth to twin boys, Ali and Oliver, Hidgeon 
decided to end her career as a broadcast anchor.

It was simply too difficult for Hidgeon to work the 
time-consuming news job while trying to raise her two 
children. She searched for a job with a more traditional 
schedule job and soon found an opening at Lexmark in 
internal communications. Hidgeon enjoys Lexmark and 
finds her work there quite similar to her previous job as 
a journalist.  

Todd Hastings, manager of corporate communications 
at Lexmark, is also a former journalist. Hastings currently 
works with advertising, the sales force, and journalists to 
develop persuasive communication about Lexmark. 

During a recent visit to Lexmark, Hidgeon and Hastings  
offered valuable advice to aspiring writers in either print 
or broadcast journalism.

Both stressed that it is important to prepare yourself 
now. It is important to begin talking to people and making 
your connections early so your name gets out there. The 
journalism world is very competitive, and employers look 
at those with experience.

“You can never over-prepare yourself,” stated Hidgeon. 
She emphasized that internships are a great learning 
experience. Some internships may not pay, but she noted 
they would pay off in the future.

Lexmark is a company full of engineers creating 
solutions daily and journalists are necessary to spread the 
news. “Specialize in something, something that you like 
to do,” Hastings stated as he mentioned the advantage of 
having something to fall back on. It is vital to study what 
you wish and study it well.

The former news anchors also discussed the importance 
of meeting deadlines. If the deadline is not met there is no 
news. The pressure of meeting the deadline can often be 
very intense and stressful, but it is important to remain 
strong.

Hidgeon mentioned there will be times when a producer 
or editor is in your face. “Tough skin is a must have,” 
Hidgeon stated. “It is important to not take it personal, 
they simply want what the viewers want, good news.”

“Your writing must be flawless,” added Hastings.

Jana Dean demonstrated one of Lexmark’s many innovative printers designed to provide solutions for targeted industries.  (Photo by 
Natasha Barnes)
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