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New program underway

ZAMCOM wages war on AIDS in Zambia

By Natasha Barnes

One of four people in Zambia is
affected by HIV/AIDS. A training
institute program has offered a
proposal to help to reduce the
infestation.

In the African country of Zambia,
the life expectancy rate has dropped
tremendously. This is due not only to
the prevalence of HIV/AIDS but also
to the lack of media coverage these
diseases receive.

A presentation was held on the
University of Kentucky campus on
June 20, 2008 to discuss the AIDS
crisis Zambia is going through and
ways to address it. The presentation
was about ZAMCOM (Zambia
Institute of Mass Communication
Educational Trust).

ZAMCOM is one of the leading
media training centers in Africa and
is working to promote and improve
media standards and professionalism
in the country of Zambia and in
southern Africa. By doing this,

ZAMCOM plans to help journalists
cover HIV/AIDS more effectively.

Two accomplished journalists and
teachers, Daniel Nkalamo and Mwiika
Malindima, presented the story of their
country, Zambia. Nkalamo informed the
audience of Zambias history and spoke of
the various types of journalism in Zambia
that affect HIV/AIDS.

Nkalamo then introduced his associate,
Malindima. Malindima started off on the
topic of HIV/AIDS. He told the audience
that the first case of AIDS in Zambia was
reported in 1984. “One year later, 17.5% of
hospital patients in the capital, Lusaka, were

found to be HIV positive,” Malindima said.

Malindima reviewed various facts about
HIV/AIDS. He said that in Zambia, one
in four people live with HIV. The life
expectancy has dropped from 60 years of age
to 37 due to HIV/AIDS.

The life expectancy rate decrease has also
had a dramatic effect on the population
distribution. In Zambia, people ages
0-14 years account for 47 percent of the

population.

Partners aim to improve
media coverage of AIDS

The reason there are so few elderly is due
to HIV/AIDS. The problem is exacerbated
because Zambian media do not properly
cover the issue. According to Malindima,
“Media’s role in HIV/AIDS prevention is key.
Little is being done to look into the media’s

Al Cross, director of UK’s Institute for Rural Journalism and Community Issues, discusses common concerns with ZAMCOM’s Daniel Nkalamo and Mwiika Malindima. Like Kentucky,
Zambia has many rural areas where communication can be challenging. (Photo by Chike Anyaegbunam)

population. People ages 15-64 are about
51 percent of the population. And people
65 years plus are only 2 percent of the

own needs relating to HIV/AIDS”

Current media reports on HIV/
AIDS use traditional methods.
These methods apparently are not
working because the situation is
not improving. To address this,
ZAMCOM is working to raise the
quality of reporting.

Malindima said that editors and
publishers think, “HIV is boring, so
why should we write about it?” This
issue makes it hard for reporting
on HIV/AIDS to be of high quality.
According to a research study done
by ZAMCOM in 2005, only five
percent of Zambian print media
coverage for a whole month was on
HIV/AIDS and related issues.

As a result of limited and
inaccurate coverage, people are
not getting what could be life-
saving information. ZAMCOM is
partnering with the University of
Kentucky School of Journalism and
Telecommunications to increase
ZAMCOM’s focus on HIV/AIDS
as its overall corporate priority
and to encourage more HIV/AIDS
storylines.

The people of Zambia are in

a battle against HIV/AIDS. The
presentation helped an American
audience better understand the challenge.
If you are interested in getting involved

with the UK/ZAMCOM partnership or

would like more information, contact Beth

Barnes, Director, UK School of Journalism

and Telecommunications at (859) 257-4275
or go to Www.zamcom.ac.org.

By Brianna Davis

“Orphaned at 6, diagnosed at 21,
dead by 37, ” said Daniel Nkalamo,
director of ZAMCOM, the Zambia
Institute of Mass Communication
Educational Trust. He said youth
in Zambia directly affected by the
HIV/AIDS virus are left to fend for
themselves at an early age. That is
because people in Zambia do not
have adequate information from
the media to get the resources they
need for prevention.

In rural areas of Zambia, radio is
how people get information. Very
few people can afford computers
or televisions, so information
available in those media doesn’t
actually reach the people who need
it. Nkalamo said that there is a
radio station within range of each
village.

Even so, if the one information

experts, or politicians are the ones
who talk about the issues,” said
Mwiika Malindima, HIV/AIDS
and gender media specialist with
ZAMCOM. “That is a problem
because if you ever are trying to get
down to the heart of the problem
you have to get down to ground
zero. The mothers, the youth, and
the directly affected are the ones
who need to be seen because they
are the grass roots. They are what
matters”

One of the reasons they are not
being seen is the stigma associated
with HIV and AIDS. Nkalamo said
when journalists report on people
with HIV and AIDS, the reports
often show them in a negative
way. He said this has made people
not willing to talk to journalists.
He said there is a solution. “If
journalists would look at us as

source is controlled, then people in
rural areas are only going to know
what government wants them to
know, according to Nkalamo.
“Usually government officials,

people then they could begin to
understand,” said Malindima.

He said people in the media
think the readers and listeners are
tried of hearing about HIV and
AIDS, so they just don't report

on it so much. However, he said,

Nkalamo explained that
ZAMCOM can help by training
professional journalists and
journalism students on how to

ZAMCOM expects project to benefit
students and media across country

By Natasha Barnes

In January 2008, the University of Kentucky School
of Journalism and Telecommunications decided to
get involved in the fight against HIV/AIDS in Africa.

UK decided to join a partnership with ZAMCOM.
The partnership will let UK help ZAMCOM learn
how to better train journalists.

ZAMCOM is one of the leading media training
institutes in southern Africa. If UK trains ZAMCOM,
then ZAMCOM can help reporters tell the people of
Zambia factual information that could save people
from dying of AIDS.

Dr. Beth Barnes, director, and other faculty
members in the School of Journalism and
Telecommunications at the University of Kentucky
have worked with ZAMCOM to set up the
partnership.

The partnership is under the Twinning Program
run by the American International Health Alliance.
An University of Kentucky alumna, Amanda
Gibbons, works for ATHA, and informed Dr. Barnes
of the partnership opportunity.

This is the first time the School of Journalism
and Telecommunications has been involved with a
program in Africa. Some of the faculty at the school
have been involved in related programs in the past.

Associate Professor Chike Anyaegbunam has been
in and out of Zambia since 1994. Anyaegbunam said,
“The partnership is just a new facet of what I do”

The partnership kicked off in January 2008 and
has been developing at a steady rate. Barnes and
Anyaegbunam traveled to Lusaka, Zambia in May
to get involved face to face. This was Anyaegbunam’s
13" trip to Zambia.

Recently Daniel Nkalamo, ZAMCOM director,
and Mwiika Malindima, ZAMCOM’s HIV/AIDS
and gender media specialist, traveled to Lexington,
Ky. from Zambia. While in Kentucky, Nkalamo
and Malindima joined Barnes, Anyaegbunam and

faculty member Mel Coffee on a trip to Appalshop in
Whitesburg, Ky.

Barnes said, “Since community radio is such an
important media form in Zambia, we wanted our
visitors to learn about one of the best community
radio operators in the U.S” Appalshop operates
WMMT, “Mountain Community Radio,” in
Kentucky’s Appalachian region.

Nkalamo plans on working with UK in order for
ZAMCOM to be a media resource center for the
promotion and improvement of media standards and
professionalism.

Nkalamo and Malindima visited media-related
centers in Kentucky with Barnes and Anyaegbunam.
The partnership between ZAMCOM and UK has a
list of places to see. The different media-related places
will help to strengthen ZAMCOM’s management and
assist ZAMCOM in improving and expanding skills.

Not only is the partnership with ZAMCOM going
to help Zambia, it also helps UK. Anyaegbunam
said that the partnership would let UK, “Better
understand global issues that affect the U.S”

According to Anyaegbunam, the goal of both
partners is to bring the voices of people living with
AIDS into the media. This will allow them to tell their
stories of how they survive or manage their disease.

UK can help these goals to happen by providing
ZAMCOM education and research opportunities.

The partnership was granted $100,000 by ATHA.
This money is going to travel expenses, media
training and to other needs of ZAMCOM. The
money is part of PEPFAR, which is an emergency
plan for AIDS relief in 15 countries developed by
President Bush.

This money will cover 12 months of the
partnership. Barnes would like to expand the
program for at least another year or two. Additional
funding would be needed to do this.

Zambians do need to hear about it.

cover the issue, and how to talk to
real people and focus on them and
not numbers.

One of the ways ZAMCOM will
be able to do this is through its new
partnership with the University

of Kentucky. Nkalamo said that
he hopes other media outlets in
America will use the same kind
of input being provided by the
University of Kentucky as an
example.

Dow Jones High School Workshop
offers many thanks to supporters

The 2008 Dow Jones High School Workshop
thanks the people, places and organizations of the
Commonwealth of Kentucky that hosted our student
journalists and provided them with their expertise.

We particularly thank speakers Chip Cosby
(Lexington Herald-Leader), Dia Davidson (LEX18),
Mark Maloney (Lexington Herald-Leader) and Mark
Story (Lexington Herald-Leader), who discussed their
own journalism careers with the students and offered
helpful advice.

UK School of Journalism and Telecommunications
faculty members Mel Coffee and Mike Farrell taught
the group journalism basics and discussed First
Amendment issues. Debra Vance of Covington City
Schools made story assignments and coached story
development.

Faculty members Deborah Chung and Alyssa
Eckman designed and laid out the workshop
newspaper. JAT staff members Amy Jarvis and
Nathan Stevens provided care, feeding and tech
support, and camp counselors Jessica Mitchell and
Chris Harper kept everyone safe and happy. Lisa A.
Brown provided the students with much-needed
nurturing. Workshop co-directors were Brown and
Beth Barnes.

Thanks to the Dow Jones Newspaper Fund, the
Scripps Howard Foundation and the Louisville
Courier-Journal for financial support.

Particular gratitude goes to the Winchester Sun for
printing the workshop newspaper.




