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Still a big hit

Louisville Slugger bats are
top pick of most pro players

By James Bishop

Leaning against the side of the Louisville
Slugger Museum & Factory in Louisville, Ky.
stands a 120-foot tall, 68,000-pound bat, an
intimidating symbol of the giant impact the
lumber has left on American culture.

A Louisville icon, Louisville Slugger has
become a symbol of baseball and is the
official bat of Major League Baseball. The
museum that displays the bat’s history and
legacy encompasses the Hillerich & Bradsbey
Co. where the sluggers are manufactured.

The process that goes into making each
bat is fast and precise. Tour guide Wes Scott
explained that white ash and maple wood
is shipped to the factory from Pennsylvania
in the form of billets, or cylindrical cores 37
inches long and 2.75 inches in diameter.

From there the billets are sent through
a lathe, where they are spun and cut into

Louisville Sluggers. The process is fast and
efficient, allowing for over 2,400 bats to be
produced each day in over 1,000 different
models.

Louisville Sluggers come in a variety
of colors and finishes, and undergo a
1,400-degree flame tempering process that
applies the signature logo onto the bat.

Tours take visitors through exhibits
displaying the history of the company, as
well as its impact on baseball and the sport’s
importance in American culture.

Thousands of major league baseball
players have endorsed Louisville Slugger
bats, with 60 percent of players using the
bats. Current stars such as Ken Griftey,
Jr., Jason Giambi, Derek Jeter, Manny
Ramirez and Alex Rodriguez swing with the
Louisville lumber.

Linking baseball with the White House,

the museum’s newest exhibit

“Play Ball, Mr. President”
includes baseballs signed
by past, present, and future
presidents. The museum has
balls signed by both John
McCain and Barack Obama.
Theodore Roosevelt
recognized the importance
of baseball by being the
first president to autograph
a ball, and many other
commanders in chief have

followed his example by

Bob Fortunato demonstrates the classic method of carving a baseball bat on a lathe at the Louisville

Slugger Museum in Louisville, Ky. (Photo by Brandi Beckham)

Visitors to the Louisville Slugger Museum & Factory can see a display of baseballs signed by
presidents from Theodore Roosevelt to George W. Bush. (Photo by Daniel Banks)

throwing the ceremonial first
pitch before games.

The Louisville Slugger
Museum & Factory has
attracted over two million
people since its opening.

Scott Sandlin, a Seymour,
Ind. resident visiting
Louisville with his family,
thoroughly enjoyed the
museum

“I like the personal nature
of the [museum],” Sandlin
said, “The best thing about it
is it’s hands-on”

Louisville Slugger was
trademarked in 1897 by J.E
Hillerich and Son, which

A 120-foot tall bat leans against the Louisville Slugger Museum & Factory in Louisville, Ky., making the attraction on Main Street in downtown Louisville

impossible to miss. (Photo by Elexis Fletcher)

later became the Hillerich & Bradsby Co. In
2009, the company will celebrate 125 years of
production and history making.

Along with the historical value, the tour of
the museum also emphasizes a few unique
and contemporary ways Louisville Slugger is
affecting the community.

With all of the woodcarving, woodchips
and sawdust litter the factory. Louisville
Slugger decided to put this byproduct into
good use and pays turkey farmers to pick up
the woodchips for their own use, allowing
for minimal waste at the factory.

To aid in the fight against breast cancer,
Louisville Slugger petitioned MLB to allow
pink bats to be produced and used for games
on Mother’s Day. In 2008, over 500 were
given to the league, and Louisville Slugger
sells the pink bats to raise money for cancer

research.

“The pink bats are nice,” Sandlin said.

“It’s another way they are trying to keep the
personal touch”

Louisville Slugger has also ventured away
from their signature product. Bionic Gloves,
designed for golfers, gardeners, equestrians
and more, are some of the highest quality
gloves on the market. Designed by Dr.
James Kleinert, a Louisville-area orthopedic
surgeon, the gloves reduce blisters, have
improved fit, and allow for tighter grip.

With more than 100 years of history and
widespread use, Louisville Slugger baseball
bats have become a staple in the sport and
have garnered national attention and acclaim
to the city of Louisville.

Ale-8-One soft drink a Kentucky original

By Daniel Banks

The beverage’s name was chosen

Ale-8-One is a Winchester, Ky.-
based company. DeAnne Elmore,
director of marketing and public
relations, described Ale-8-One
as a soft drink with allure and
charm. She told of a situation
when a farmer tried the company’s
ginger-flavored soda

on July 13, 1936, from a little girl’s

entry in a contest held to name

it. She called it “A Late One” as

a joke about it being the latest

thing. Altered to “Ale-8-One;” it

was chosen as the official name.

“Wainscott thought it was rather
cheeky to be able to

and was disgusted with
the taste. At his friend’s
suggestion, he tried
their beverage again,
this time gargling it
briefly, then spitting it
out and taking another
sip. He immediately
enjoyed the taste.
During the 1920s,
Ale-8-One’s creator,
G.L. Wainscott, was
sued by Coca-Cola for
use of the word “cola” in

label something with
no alcohol in it as
ale,” Elmore recalled,
chuckling.

Today, the classic
recipe is still passed
down from generation
to generation in
the family-owned
company. Ale-8-
One uses a mixture
for their soda of a
50/50 blend of corn
sweetener and liquid
sugar. Diet Ale-8,

his Roxa-Kola product.
However, Wainscott was
able to win the suit because of his
spelling of the name “Kola”
Around the same time, Wainscott
discovered ginger beer. He began
creation of a new drink, notable
for its ginger and fruit taste. Over
time, it became the company’s only
beverage product.

introduced in 2003,
uses Splenda. The use of Splenda
in the soft drink gives the soda a
longer shelf life.

Ale-8-One works hard and fast
to satisfy their customers. Their
output of bottles of the soda is
620 per minute when operating at
maximum efficiency. To preserve

Ale-8-One bottles zoom by on conveyors during the bottling process at the Winchester, Ky. plant. (Photo by Rachel

Danielson)

Afactory worker at the Ale-8-One plant in Winchester, Ky., oversees the bottles during the filling and packaging process. The familiar Ale-8-One label is placed on the bottle during

this stage. (Photo by James Bishop)

the unique flavor, they use thick,
green glass bottles. They also

use a different label and color on
their diet soda bottles to protect
diabetics from drinking the sugared
version by accident.

Though the company’s main
product is Ale-8-One, there are
other branches of production.
They also use the beverage
concentrate to make two varieties
of salsa, barbecue sauce, apple
butter, strawberry jam and a
candy that tastes like their soda.
These products, Ale-8-One itself
included, have been selected as
Kentucky Proud products for their
roots in the state.

“Even though we're not a big
company, Ale-8 manages to sell
over 2.4 million cases of soda a
year, said Elmore. Because of the
brand’s popularity, Ale-8-One is
able to obtain shelf space for their

products at no cost. The brand

is currently sold in nearly 100 of
Kentucky’s 120 counties, with 25
counties being served out of the
Winchester plant. Ale-8-One
also provides sponsorships in its
home of Clark County to help the
community. They also frequently
donate cases of the beverage for
charitable fundraisers.

Though it is a ginger-based
soda, Ale-8-One doesn’t consider
other ginger ale companies like
Schweppes a threat. The unique
taste of Ale-8-One has caused
people in many other states to
order it from Kentucky. In the end,
they may end up paying more for
shipping than they do for the drink
itself. “Nobody has been able to,
or tried to, compete with us,” said
Elmore in describing the brand’s
popularity. “The only thing close to
it is UK basketball. People can tell

you where they had their first one”
Elmore quoted the company’s
fourth-generation owner as
saying, “We're on the cutting edge
of obsolete technology” Ale-8-
One’s lone factory sits humbly in
Winchester, Ky. There is a gift shop
selling their various merchandise.
On Fridays there are free tours of
the plant, including what work
is done to prepare the bottles for
bottling from bottle washing to
filling to labeling to crating.
Although it is a small business,
Ale-8-One works hard for its
country. Every month, the
company ships cases of its soda
to the troops in Afghanistan. In
a picture on the front desk of the
factory, troops are shown holding
their drinks with joy in front of tent
“L-8” Ale-8-One, a company with
a taste of both generosity and irony,
provides a flavor of home.



