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Catalog Description 

A course introducing students to the basic concepts of public relations, including its theory and practices, professional history, function in organizations, and role in society. This course meets the needs of those planning or currently involved in professional and managerial careers, which require an understanding of public relations. Prereq: For ISC majors, concurrent or previous enrollment in ISC 311 and ISC 321, or consent of instructor; for all others, admission to upper-division in the College of Communications and Information Studies.

Course Objectives

This course is both conceptual and skills-based. It is designed to give you the basic theoretical and practical proficiency required for entry and success in the field of public relations. It will acquaint you not only with what to do in public relations but also the rationale for why you are doing it. You will be exposed to public relations with a strong emphasis on the fundamentals (such as principles, processes, techniques, history and ethics of the profession) as well as emerging issues (such as guerrilla promotions, customer evangelism, new communication technologies, consumer generated media, crisis communication and globalization). The course emphasizes the fit between public relations and other strategic communication tools (advertising, direct response targeting, and promotions) and how all can mutually support each other in an integrated effort to achieve common goals in the commercial or social marketing contexts.  

My major goal for this course is to ensure that you acquire an in-depth understanding of the terminology, principles, processes, and skills of public relations and to prepare you for applying what you learn to real world challenges in an ethical and professional manner.
Specifically, at the end of this course, you will be able to: 

· Conduct public relations research;

· Design public relations programs;

· Identify major implementation and management issues related to public relations programs 

· Write and design standard public relations materials; and

· Pitch public relations proposals to management or clients.

Required Text 

Public Relations: The Profession and the Practice.  Dan Lattimore, et al, 2nd edition (2007).

Very useful online students’ resource: www.mhhe.com/lattimore2
Grades

Your grade is earned on your work in these areas:

30 points – Take home and in-class assignments

15 points – Pop quizzes, class attendance and participation

20 points – Public Relations project

15 points – Mid term

20 points – Final examination
Grading is done on a point accumulation basis. The following formula will be used:


90 – 100 points 



= A


80 – 89




= B


70 – 79




= C


65 – 69




= D (Trouble)


Below 65



= E (Big Trouble)

Course Requirements
Class attendance: Class attendance is the student’s sole responsibility. You are expected to attend all classes, unless you have appropriate reasons for being absent: illness of the student, or serious illness of a student’s immediate family member, etc. Remember some excused absences, such as student illness, may require verification in the form of a doctor’s note.

Participation and preparedness: You are expected to attend class prepared to discuss and apply concepts from the assigned readings to class activities, including problems posed in pop quizzes and in-class exercises. Participation and preparedness are monitored and rewarded through the grading process.
Quizzes and In-Class Exercises
There will be an undetermined number of brief quizzes and in-class exercises throughout the semester. These assignments are included to help students keep up with the pace of the class, and to improve their understanding of the course material. These assignments will be distributed and completed during the class time (hence “in class”) and they CANNOT be made up unless the professor excuses the absence in advance. If you are absent and have a valid excuse (i.e., serious illness or family emergency), you must bring the document on your first day back. In addition, students are responsible for any information missed during an absence. Handouts or lecture notes from previous days are not available from the instructor. 

Assignments: Public Relations practitioners work on a deadline basis and you are expected to start cultivating that professional habit in this class. In the field, when a practitioner misses a deadline the firm loses money. For this course, deadlines for assignments are firm and when you miss any you lose points. 

Each take-home assignment should be typed double-spaced, stapled, and free of grammatical, spelling, and factual errors.  Proofread your work several times to eliminate mistakes. Points will be deducted for mistakes.
Examinations: The midterm and final examinations cover all assigned readings (whether they are specifically covered in class or not), lectures, handouts distributed throughout the semester, and the exercises you complete. They will consist of varied question formats and you are STRONGLY ADVISED to study for subject mastery rather than superficial recognition. 

Academic Dishonesty and Ethics: Please review the UK Policy on Academic Offenses: plagiarism and cheating (http://www.uky.edu/StudentAffairs/Code/part2.html), the  PRSA Code of Professional Standards, and the IABC Code of Ethics found in pages 77 – 81 of your textbook. Those documents detail a public relations practitioner’s responsibility to the truth, to the public and to other practitioners.  Because you are working as a PR practitioner in this course, you must agree to adhere to those ethical codes. Failure to do so is academic dishonesty.
Please, always feel free to ask questions in class. Don’t hesitate to stop by during office hours if you have additional questions, or make an appointment if office hours aren’t convenient.

Schedule of Readings and Assignments


Part 1

 The PR Profession: Definitions, History, Theories, Law and Ethics

Week 1

	Dates
	Topics
	Readings
	Activities
	Assignments & Due dates

	Thurs. January 10

	Introductions 

What is PR?

Course preview
	
	Create project teams

Identify group project idea

Students discuss their perceptions of PR


	1. Write a group memo including team project idea and team members’ e-mail addresses. Due by email Thurs. Jan. 17


Week 2

	Dates
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. January 15
Thurs. January 17
	Public relations definitions, elements, process, and materials and activities: An overview.

· Guerilla marketing and promotions

· Customer evangelism

· Consumer generated media

A Theoretical Basis for PR
	Lattimore Chapter 1 

Lattimore Chapter 3 
	
	2. Visit and tour the website of a public relations agency or department. Be ready to discuss your findings in class Tues. Jan. 29
3. Find and bring to class             a). An example of a material or activity used for one of the elements of PR listed under the title: Public Relations Practitioners’ Work on p. 4-5 of textbook;                                  b). An example of one of the following: Guerilla marketing and promotions, Customer evangelism, or Consumer generated media;                      c). Prepare a one-page description of each example for submission with the example. Due in class Tues. Jan. 29
Submit assignment 1: group memo by email


Week 3

	Date
	Topics
	Readings
	Activities
	Assignments  & Due dates

	Tues. January 22

Thurs. January 24
	Law and Ethics 
History of Public Relations
	Lattimore Chapter 4

Lattimore Chapter 2
	
	


Week 4

	Dates
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. January 29

Thurs. January 31
	Emerging Trends in Public Relations

Public Relations Tactics I: 

Media alerts or advisories and news releases
	Lattimore Chapter 17

Handouts and worksheets


	Discuss websites

Writing the news release


	Submit assignment 3: PR examples

4. Public relations writing – media alerts and news releases. Due in class Feb. 12


Part 2 

ReSAE - The Public Relations Process

Week 5 

	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. February 5


Thurs. February 7
	Research for Public Relations

The audience and how to reach it 
	Lattimore Chapter 5

Handout
	Identify various types of PR research. 

How to develop a profile of the target publics for your PR program and identify activities, materials, and media outlets for interacting with them.
	5. Team project: What types of research do you plan to do for your project? Draft a research proposal. Due in class Feb. 14
6. Team project: Develop a profile of your target publics? Due in class Feb. 26




Week 6

	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. February 12
	Strategic planning
	Lattimore Chapter 6


	Practice planning process

Develop a sample strategy.


	Submit Assignment 4: The media alert and news release

	Thurs. February 14
	Action and communication


	Lattimore Chapter 7


	
	 Submit Assignment 5: Research proposal for your group project


Week 7

	Tues. February 19
	Evaluation


	Lattimore Chapter 8


	How to evaluate your public relations program.
	7. Draft an evaluation plan for your program. Due in class Mar. 6


	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Thurs. February 21
	Tactics II: The newsletter


	Handouts 


	Designing the newsletter


	8. Design a newsletter. Due in class Mar. 18.


Part 3

The Publics 

Week 8








	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. February 26


Thurs. February 28
	Media Relations
Employee Relations
	Lattimore Chapter 9

Lattimore Chapter 10


	
	Submit assignment 6: Profile of your target publics. 




Week 9






	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues. March 4

Thurs. March 6
	MIDTERM

Tactics III: The Brochure
	MIDTERM
Handout
	MIDTERM
Designing the brochure
	MIDTERM

9. Design a brochure. Due in class Mar. 25  

Submit Assignment 7: Evaluation plan


Week 10
	March 11  & 13                                                               SPRING BREAK


Week 11

	Date
	Topics
	Readings
	Activities
	Assignments & Due dates

	Tues.   March 18
	Community Relations


	Lattimore Chapter 11


	
	Submit Assignment 8: The newsletter

	Thurs.  March 20
	Consumer Relations and Marketing
	Lattimore Chapter 12


	
	


Week 12
 







	Tues.   March 25
	Investor Relations
	Lattimore Chapter 13
	
	Submit Assignment 9: The brochure

	Part 4

The Practice

	Thurs.   March 27
	The Practice
	Lattimore Chapters 14, 15 and 16
	
	


Week 13
	Tues. April 1
	Tactics IV: Event Planning
	Handout
	
	

	Thurs. April 3
	ReSAE - The Public Relations Process: A Review + Preparing group presentations


Week 14

	Tues. April 8
	Group work

	Thurs. April 10
	Group work


Week 15

	Tues. April 15
	PRESENTATIONS

	Thurs. April 17
	PRESENTATIONS


Week 16

	Tues. April 22
	PRESENTATIONS

	Thurs. April 24
	PRESENTATIONS


	Tues. April 22
	FINAL EXAM (8 a.m.)


Assignment Due Dates

Jan. 17: 
Group project memo due via email. (Team project idea and team members’ email addresses) 
Jan. 29: 
Discussion of website tours in class 

Jan. 29:
Example of a material or activity used for one of the elements of PR listed under the title: Public Relations Practitioners’ Work on p. 4-5 of textbook; + an example of one of the following: Guerilla marketing and promotions, Customer evangelism, or Consumer generated media; + a one-page description of each example due in class.
Feb. 12:

Media alerts and news releases due in class.
Feb. 14:
Research proposal due in class. (Team project:) 

Feb. 26:
Profile of your target publics due in class. (Team project)
Mar. 6:

Evaluation plan for your project due in class. (Team project)
Mar. 18:
Newsletter due in class.
Mar. 25:
Brochure due in class.

( This syllabus is subject to change if it appears students will benefit from minor modifications.
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