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ISC 371:  Advanced Public Relations Writing

Fall 2007

Tuesdays & Thursday 3:30-5:20 p.m.

47 Grehan Building

Instructor








Dr. Phillip Hutchison

uofuhutch@hotmail.com







137 Grehan Building


323-3663





T, H 8-9, 2-3 or by appointment








Course description

This writing-intensive course designed to build upon the writing fundamentals students acquired in either ISC 261 or JOU 204. The course provides students with the specialized knowledge and skills to prepare public relations messages for print and electronic media. We will emphasize not only the fundamentals and craft of public relations writing, we also address the manner in which various types of writing target specific audience needs and support broader public relations objectives.  

Course Materials

Public Relations Writing: The Essentials of Style and Format, sixth edition , by Bivins
AP Stylebook and Briefing on Media La, Rev. Ed.
USB portable drive
Course objectives

Many public relations professionals consider writing and planning to be the profession’s most important skills.  Since planning is well integrated into other ISC courses, in ISC 371 we will focus on the primary task at hand: writing. Writing for public relations requires proficiency in the full array of print and electronic news writing techniques. Additionally, writing for public relations involves specialized skills in persuasive and expository writing.  Given the scope of writing associated with public relations, we cannot go into great detail on any specific writing skill.  Rather, you will become familiar with an array of the most necessary writing skills to succeed in the profession, and you will better understand how to apply these skills to achieve specific objectives.  By the end of the course, you will expand your knowledge to: 

· Value information and handle controversy

· Tailor news and information to fit the appropriate audience

· Integrate written materials and pitch them to a target audience 

· Learn and apply Associated Press style standards 

· Understands concepts of persuasion and linguistic devices

·  Improve research and interviewing techniques
You also will develop specific writing skills to produce:

· Announcements, management biographies, speeches
· News releases, backgrounders, Service Journalism, news features and fact sheets 
· Specialized writing for Internet sites, photo captions and photo news releases Broadcast materials – radio/audio news releases and video scripts 

· Brochures and newsletters

· Portfolio development and production

Course Philosophy

This is a skills course, so expect to do a lot of writing.  Typically in skills courses I emphasize learning through performance. To some degree this means to learn by doing, but performance involves more than that:

· You will learn by performing a particular role, including as many normative standards as possible, in as realistic a setting as possible (I will provide more details later).  

· In ISC 371 you will perform the role of a public relations intern who works for a branch of a University of Kentucky public relations office (excluding the Sports Information Department).  

· You will produce real PR products on behalf of a clearly defined client’s interests. In fact, your work should be so tailored to the client’s needs, that you might even be able to place some class work in the university’s many public relations publications and electronic outlets. 

As your instructor, I will play the role of your direct supervisor and I will evaluate your performance based on that relationship.  However, I also play the associated role as a coach.  Like any coach, I’ll ask you to do things you won’t always enjoy. I’ll require you to learn grammar, develop stories, work on deadline, write, rewrite and polish

some more. On any given day, you might:

· Walk around campus and interview people

· Do an in-class exercise on deadline

· Develop ideas and outlines for bigger stories

· Participate in writing workshops, sharing ideas and constructive criticism

As your coach, I don’t stay on the sidelines. I work with you, explaining each exercise,

answering questions and providing feedback.  As your simulated supervisor, I do what all supervisors do: hold you accountable for performing at acceptable levels of job performance.
Requirements

· Attendance is REQUIRED.  That means you should attend every class meeting.

· To receive credit, all assigned material MUST be completed on time.

· You should always be prepared to write in class. 

· You must save all of your stories/articles/writing on a portable USB drive or flash memory stick. 

· Save hardcopies of your writing.  You will put together a “writing portfolio” to support a job application as part of your final exam in this class (You will need both the digital copy and hard copy to complete this).

More on Attendance

It is important for you to attend all classes and participate in discussions and exercises.  Your attendance, both physical and psychological, is important to the successful outcome of this course; therefore, your presence will affect your final grade significantly. Unlike some other courses you may have taken, this course does not accommodate absences.  In rare instances, I will grant excused absences; however, I grant these only for documented emergencies in which you exercise no control.  Such contingencies might include the death of an immediate family member, attending a university-sanctioned conference or event, or your own wedding.  I accommodate unforeseen illness (or poor performance on any particular exercise) by providing a generic make-up exercise at the end of the semester.  
Grading

Grading Breakout (percentage of grade)

	Deadline & Portfolio Writings
	40%

	In-Class Writings & Activities
	30%

	Final Portfolio
	10%

	Attitude/Participation/Attendance
	10%

	Quizzes *
	10%



*If, based on the class skill level, I deem it unnecessary to give quizzes; deadline writing will count for 50 percent.

My grading guidelines: 

A: Your writing is accurate, balanced, clear and compelling. The story or product has an appropriate tone and flows flawlessly. There are no or almost no errors of grammar, spelling, or style. Your work is of professional quality. 

B: Your writing is accurate, balanced, clear and interesting. The story has an appropriate tone and flows well. There are a few errors of grammar, spelling, or style, but they are not distracting. Your work is very good. 

C: Your writing is accurate, balanced and clear. The writing has noticeable errors, but they do not greatly distract from the story. One or two minor elements of the assignment are badly done or missing. Your work is solid and acceptable. 

D: Your writing is inaccurate, unbalanced, or unclear. Numerous errors exist, and they’re distracting. Several elements of the assignment are badly done or missing. The work would raise serious questions in a professional setting. 

F: Your writing is inaccurate, unbalanced and unclear. You miss the point of the assignment, or you don’t complete the assignment. Most or all of the required elements are missing. In a professional setting, the work would be rejected.

Grading scale

A
90-100%

B
80-89%

C
70-79%

D
60-69%

E
below 60%

Mid-term Grades: 

This year, for the first time, the department will issue mid-term grades.  Although only approximately 30 percent of your grade will be determined by mid term, the grade should give you a general idea of whether you are headed in the right direction, or if you need a course correction.  In either event I will block extra office-hours time for those of you wishing more specific feedback on your progress.
Performance Standards

All writing must be in the prescribed format and style. You must turn in all in-class activities and quizzes the day of class (at the beginning of class, if it is an outside assignment; at the end of the class if it is an in-class assignment).  Just as is required in the professional world, you MUST turn in all deadline-writing assignments by the deadline given.  Just as in the professional world, as your acting supervisor, I will not accept late work.  If you know that you will be missing class, notify me AHEAD of time and we might negotiate something.  Also, I do not accept e-mailed assignments: you physically must turn in hard copies prior to each deadline

Classroom behavior

As a key element of performing professionalism, some classroom rules are, in fact, learning objectives:

· I place heavy emphasis on punctuality (in both your physical presence and your work).  

· Any lecture portions of class simulate something akin to a staff meeting.  As would be the case with any staff meeting, interrupting, sleeping, or disruptive behavior fall far short of acceptable professional standards.

· Typically staff members do not have the luxury of note taking with computers (they tend to be viewed as intrusive and noisy in many professional settings).  Thus, this class emphasizes old-fashioned pencil/pen and paper note taking. Therefore, computers will remain logged off until I instruct you to log on.  

· As a related matter, you need to turn off cell phones, texting is not allowed once class (staff meeting) starts. 

Naturally, professional standards do not allow for rude, disrespectful or disruptive behavior in any fashion.  In addition to enforcing university standards regarding these matters, I enforce such standards as I would in a professional setting.  Finally, all these factors all serve to underscore the following fundamental learning objective:

Tardiness:  

Tardiness simply is not accepted in any communication profession – it can cost you a job.  Thus, I consider showing up for class on time and turning in projects on time to be fundamental learning objectives.  In addition to the caveats in the preceding paragraph, realize that I grade you on your ability to come to class on time.
Extra Credit

To the degree that I give extra credit, I award it as points, not as large-scale projects that can substitute for major assignments. I am flexible with extra credit points.  These may be applied to various assignments or generally applied to your class participation grade.  Extra credit includes bringing examples to class, special participation in a class project, submitting your work for class critique, and any other good suggestions you might bring to class.  

Additional Thoughts

You should be aware that as part of its performative nature, ISC 371 is a no-excuse zone.  For better or worse, that is the way things work in the professional world and a laboratory course is an appropriate place to practice such realities. Thus, either you turn in material when it is due, or you will not receive credit for that material.  Therefore, you should:

· Back-up all your work (in case your dog eats your homework or USB drive—or your backpack is stolen). 

· Check your tires for flats (my students seem to get a lot of those). 

· Arrive early enough to find a parking space.  

· (Hint) Sending yourself an emailed copy of work is a very good idea.

University Policies

As a student at Kentucky, you accept a commitment to the Student Code and the academic integrity and personal honesty that the code promotes. As your professor, I am responsible for enforcing it. I don’t tolerate academic dishonesty. This includes cheating, plagiarism or any false means of earning a grade. If I suspect academic dishonesty, I have a responsibility to consult with you and give you an opportunity to respond. If I still have reason to believe an infraction took place, I will take appropriate action as defined by the Student Code, and you will have a right to appeal that action. See the Code of Student Rights and Responsibilities on-line: http://www.uky.edu/StudentAffairs/Code/part2.html.
Students with disabilities

If you have a documented disability that requires academic accommodations, please make an appointment to meet with me as soon as possible.  In order to receive accommodations in this course, you must provide me with a Letter of Accommodation from the Disability Resource Center (Room 2, Alumni Gym, 257-2754, jkarnes@uky.edu) for coordination of campus disability services available to students with disabilities

Finally…

Much of what you have read to this point may seem somewhat rigid or restrictive.  Please understand that is not the intent of the course or its structure.  Rather, we hope to familiarize you with realistic professional demands, and, as a result, provide you with a sense of confidence that you can carry into a future professional opportunity. I joined this department because people here are committed to fostering a learning community. You are part of that community. Public relations represents interactive, continuous processes. Ultimately, all policies are designed to make those processes easier, If you have questions, just ask me. To directly quote a former colleague: “You are not an interruption of my work – you are the purpose of it.” 

Tentative Course Schedule (subject to change)
	DAY
	DATE
	TOPICS and READINGS
	WHAT’S DUE?

	H
	8/23
	Introduction

Discuss syllabus, course schedule and expectations 
In class exercise: Hometowner
	Buy Your Books!

	T
	8/27
	PR writing and news

ICA: News values
	

	H
	8/30
	PR writing and persuasion

ICA:  Ethical considerations
	

	T
	9/4
	Language: the tool of the trade

Grammar and punctuation review 
	

	H
	9/6
	Language: the tool of the trade

Word-use charades
	

	T
	9/11
	AP Stylebook usage

ICE: verb game, stylebook scavenger hunt
	Bring your AP Stylebook!

	H
	9/13
	The News Release and Backgrounder

ICE: Topical practice (find one of each)

	

	T
	9/18
	NR and Backgrounder (cont.)

Meltdown Mistakes
	NR, Backgrounder draft by end of class

	H
	9/20
	Service Journalism and Target Audiences

Service Journalism assignment
	

	T
	9/25
	Writing Ledes:

Summary, Delayed, expository.

ICA: Topical exercise  (5 ledes)
	

	H
	9/27
	Writing Workshop
	Service Journalism

	T
	10/2
	Sources and Research

ICA Topical Exercise  (interviewing and notetaking)
	

	H
	10/4
	Writing Workshop
	

	T
	10/9
	Fact Sheets and biographies


	

	H
	10/11
	Story Forms: Inverted Pyramid, Wall Street Journal
	

	T
	10/16
	Regular class canceled so you can cover the Bowling Lecture at 6 p.m. 
	

	H
	10/18
	Internship Exercise (Feature ‘n Fact  Sheet)
	Bowling Lecture Release

	T
	10/23
	Issues, Trends and Predictions

Assign ITP story #1
	Fact Sheet

	H
	10/25
	Profile

ICA: Show in Action Lede

Profile and Biography assignment
	

	T
	10/30
	Writing for broadcast media

Radio Spots and Video script
	

	H
	11/1
	Persuasive Writing

Speeches and Position Papers
	ITP 

	T
	11/6
	Refine Profile, Bio
	

	H
	11/8
	Pitching material

Writing Pitch Letters
	Profile, Bio draft

	T
	11/13
	Writing Workshop
	

	H
	11/15
	On-Line PR

Microcontent and More
	

	T
	11/20
	TBD
	

	H
	11/22
	Writing your own code of ethics
	IPT pitch package

	T
	11/27
	Special Project
	

	H
	11/29
	Thanksgiving Break (no class)
	

	T
	12/4
	Lab Time (finish portfolios)
	

	H
	12/6
	Turn in Portfolios at end of class
	Portfolios


