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Truth will prevail.

“For there is nothing covered that
shall not be revealed; 
neither hid that shall not be
known.”
Luke 12:2
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FREE ANNOUNCEMENTS

Free birthday listings, classifieds

and community events can be

recorded by calling 384-0059 after

business hours or verbally given to

a customer service representative

during business hours at 384-9454.

POSTAL INFORMATION

The Adair County Community

Voice (USPS 024694) is published

weekly by Farmland Publications,

Inc., 316 Public Square, Columbia,

KY 42728. Periodicals postage

paid at Columbia, Ky.  

POSTMASTER: Send address

changes to Adair County

Community Voice, P.O. Box 159,

Columbia, KY 42728-0159. 

SUBSCRIPTION RATES

Subscription rate for in-county and

surrounding counties is $15, else-

where $19.

ADVERTISING POLICY

Farmland Publications, Inc. is not

responsible for more than one

incorrect insertion of an advertise-

ment. Publisher can assume no

liability for typographical error

except to re-run or cancel charges

on the incorrect portion of the ad.

All advertising is run subject to

publisher’s approval. We do not

knowingly accept fraudulent or

objectionable advertising. Readers

are asked to report any misrepre-

sentation by any advertisers.

EDITORIAL POLICY
The Adair County Community
Voice encourages readers to
submit letters to the editor.
They will be published on a first-
received, first-published basis. All
letters must contain the signature,
address and telephone number of
the writer. We reserve the right to
edit and reject any letter. Letters
must not contain material that is
deemed offensive or libelous by
the Voice. We reserve the right to
limit the frequency of published let-
ters by any individual. Letters of
endorsement for candidates will be
published up until the issue prior to
any election. Any letter making
allegations against someone will
be held until the other party has
the opportunity to respond within
the same publication. Letters
should be clearly identified as let-
ters to the editor and mailed to
Editor, The Adair County
Community Voice, P.O. Box 159,
Columbia, KY 42728 or emailed to
snburton@windstream.net.

NEWSROOM CORRECTION POLICY

The Adair County Community

Voice strives for accuracy when

reporting the news. If you see an

error, please contact the newsroom

at 384-9454, and the error will be

corrected as soon as possible. 

…That we may glorify the Father
John 15:7-8 and John 14:12-14.
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U.S. Congress
Sen. Jim Bunning: 202-224-4343
email:
jim_bunning@bunning.senate.gov
Website: bunning.senate.gov

Sen. Mitch McConnell: 202-225-2541
email: senator@mcconnell.senate.gov
Website: mcconnell.senate.gov

rep. ed Whitfield: 202-225-3115
rep. Whitfield’s field office, Sandy 
Simpson, field representative: 
270-487-9509
Website: whitfield.house.gov

Kentucky General Assembly
Sen. Vernie McGaha
Capitol: 502-564-8100 ext 656
Home: 270-866-3068
email: vernie.mcgaha@lrc.ky.gov

rep. John “Bam” Carney
Capitol: 502-564-8100, ext 708
Home: 270-465-5400
email: john.carney@lrc.ky.gov

Governor
Gov. Steve Beshear
502-564-2611

Adair County Fiscal Court
Judge executive Ann Melton: 384-4703
email: acjudge1@duo-county.com

Magistrates
District 1–Harold Burton: 384-1439
District 2–Daryl Flatt: 384-4224
District 3–Sammy Baker: 378-6496
District 4–Perry reeder: 634-3234
District 5–Billy Coffey: 384-4201
District 6–Joe rogers: 384-4831
District 7–Billy rowe: 384-1424

City of Columbia
Mayor Mark Harris: 384-2501
email: mayor@cityofcolumbiaky.com

City Council
Craig Dean: 384-5961
June Parson: 384-6751
Linda Waggener: 384-3979
robert Flowers: 384-4513
Anthony Grider: 384-0214
Jim Hadley: 250-2310

Adair County Board of Education
Superintendent Darrell Treece: 384-
2476

Board Members
Marsha Walker, Chairman: 384-2243
Floyd Burton:  384-5255
Mike Harris: 384-2165
Bro. Joseph Payne: 384-3582
rebecca Turner: 378-3181

How to contact 

local officials

One Voice
Allison Hollon, Assistant Editor

A word

The Big Voice 

in the Little

Corner
The Adair County Community

Voice office is located in the corner
of the public square in the alley-
way next to the former Loy’s
Department Store.

Bring us your items to run in
the next issue of The Voice!

We welcome
your 

comments
and

suggestions!

Letters to the editor must be original and include

the name, address and daytime telephone num-

ber of the writer. The editor reserves the right to

condense and/or reject any letter and to limit fre-

quent writers. The opinions expressed in the let-

ters to the editor and other editorials are those

of the writers and do not reflect the views of the

Adair County Community Voice.

SenD YoUr
LeTTerS To:

Adair County 

Community Voice

P.O. Box 159

Columbia, KY 42728

Clarence Murphy Bobby KeysBobbie Easler Angela Walden

It isn’t my nature to complain about things. My glass is always half full, but I will use my com-
plaining capabilities to talk about these nasty gas prices. I do not drive a large SUV. It is a small-
midsize type and is good on gas, but when I have to pay $50 or more a week to run my normal
errands it is getting a little too expensive. It is my freedom to complain and I will! I asked these
four citizens this question, “How do you feel about the soaring gas prices?”

The Adair County School
Board is in the process of
developing a public relations
plan in order to build a rela-
tionship with the media and
provide positive awareness for
the school system. 

They unveiled a possible plan
at last month’s regular board
meeting.

I am all for building a rela-
tionship with the school system
that creates a solid line of com-
munication. I say to the school
board, “By all means, go for it.”
I applaud you for making the
effort. 

However, I do have a few
concerns.

PUBLIC RELATIONS
VERSUS 

DIRECT INVOLVEMENT 
A little over a week after the

meeting, I received a press
release from the school district. 

As a journalist, sometimes
press releases and public
affairs officials make my life
easier, but sometimes they
make it a lot harder.

When I am doing a story,
whether it is a news story or a
feature, I like to talk to the peo-
ple directly involved. 

For example, if I were doing
a story on any crime that had
been committed, I would
rather talk to the officer that
was on the scene than a public
relations official. 

Sometimes public relations
officials already know all of the
information, but the officer on
the scene can give me a better
picture of what happened
because he was actually there. 

Some organizations have a
policy where employees can’t
talk to the media without going
through a public relations per-
son first. 

I hope that doesn’t happen in
this situation. 

I believe that employees of
any school district already have
reservations about speaking to
the media without having a

rule/policy that it needs to go
through a public relations
department. 

In some cases employees are
scared to go on the record for
any kind of story already with-
out having that stigma behind
it. 

About a year ago, I called a
teacher in the Adair County
School District about a feature
story that was non-controver-
sial. That teacher made it clear
that she was uncomfortable
talking to the media. 

I have also had instances
where staff or teachers are
extremely forthcoming. 

However, I strongly believe if
the school district develops a
system where employees have
to go through a public relations
department before they can
speak to me or any other
media, it will increase that fear. 

I hope as the board is devel-
oping how they are going to
approach their public relations
plan, they take that into con-
sideration. 

PRESS RELEASE 
VERSUS 

ORIGINAL CONTENT
Superintendent Darrell

Treece said at the board meet-
ing last month that they want
to come up with “print ready”
news releases. 

I don’t have a problem with
news releases. More often than
not I can take a news release
and run with it. They give me
story ideas. 

When I receive a press
release in “print ready” form,
the first thing I do is come up
with a way to change it that
makes it unique to our publica-
tion. Any good journalist worth
their salt would do the same
thing. 

I can honestly say that any
feature/news story I receive
that is worth printing or inves-
tigating is not going to be
printed as it is with the excep-
tion of regular announcements,

etc., and even then we change
the wording or grammar to
match our specific style. 

In other words, if we receive
a story tip or news/feature
release, we are going to go
beyond “print ready.” 

MODEL PUBLIC 
RELATIONS PLAN

While in college, I had one
year of public relations classes
where I developed public rela-
tions plans. I know how it
works on the side of an organi-
zation that wants to maintain a
positive image. 

I also worked on the student
newspaper, where I had to
refer to the public relations
department. 

With experience on both
sides, I believe a good public
relations plan matched with a
school system that has an open
line of communication beyond
the public relations depart-
ment is the key. 

I believe Lindsey Wilson
College is a good example of
that. 

They have a public relations
department that sends out
news releases on a daily basis. I
always know what is going on
at Lindsey Wilson. 

They also have an open line
of communication. I can call
just about anybody at LWC and
have an on-the-record conver-
sation. 

That is another thing I hope
the school board thinks about
before they develop this plan. 

Developing a relationship
with the media is more than
just sending out story tips or
press releases. 

It’s also about developing an
open line of communication
between the media and jani-
tors, teachers, bus drivers and
administrators.

If they feel comfortable talk-
ing to the press, then that will
go a long way in creating a pos-
itive relationship with the
media. 

Bridging the gap 

By Mindy Yarberry

Buzz Around Town

“I think it is useless.
There is no shortage,
only speculation.”

“Gas prices, it’s life.
You can’t live without
food, water and gas.
There are other things
in this world that are
worse.”

“It is pretty
ridiculous.”

“I think it is ridicu-
lous. It is crazy.”


