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Biography

Anna Brzyski is an Assistant Professor of Art History at University of
Kentucky. She is the editor of <Partisan Canons: (Duke University Press 2007)
and co ~editor of <Modernism and Nationalism, Postmodernism and
Postnationalism? > issue of the journal <Centropa> (September 2001). Her
work has appeared in <Art Criticism > , <Centropa >, <19th Century Art
Worldwide>, <Art and National Identity at the Turn of the Century> (Cambridge
2003), and <Local Strategies -Interational Ambitions > . <Modern Art and
Central Europe, 1918-1968> (Czech Academy of Sciences, 2006).
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Abstract

Inhis 1936 essay Walter Benjamin set up the relationship between reproduction and value that continues to inform our
perception of the impact of copyingand reproduction on artworks “status. The paper will reexamine Benjarmin ‘s logicinview
of the world wide distribution and circulation of digital works, in particular films and videos that do not function as
components of physical installations, but as medium -based multiples. | will make an argument that Benjamin's
observation that the aura of a work of art withers in the age of photomechanical reproduction was based on the author 's first
hand experience of hyperinflation, which wrecked the economy of the 1920s Weimer Germany. | will propose that instead
of the hyperinfiation of the image, we should look to the phenomenon of mere exposure, which underpins advertising, to
gauge the actual effects of multiple circulation and distribution of digital works and images. The phenomenon of mere
exposure, extensively researched within the field of cognitive psychology, states that there is a strong statistical correlation
between exposure and preference. | have arqued elsewhere (in the upcoming anthology <Partisan Canon>, Duke UP,
summer 2007), that canons, understood not just as a lists of great works and artists but a bodies of core knowledge that
defines a particular fieid or subfield, are farmed and maintained, to & large extent, as a result af mere exposure. W ihis is true,
then the implications of this observation for the status of digital works with art history is tremendous and certainly worth
exploring,
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