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Paper Title Goes Here (Uppercase and Lowercase - 12 Words Max)

Your Name Goes Here

University of Kentucky

Abstract
This is where students provide the abstract.  The abstract is a brief, comprehensive summary of the contents of the paper.  It allows the reader to survey the contents of your paper quickly. A well-prepared abstract can be the most important single paragraph in your paper.  A strong abstract is accurate, nonevaluative, coherent, readable, and concise.  Put simply, the abstract provides a snapshot of your paper for the reader. Typically, the abstract contains the research topic, questions, participants, methods, results, data analysis, and conclusions.  It should also include possible implications and future research directions. The length of an abstract varies between 150-200 words but your abstract should not exceed 150 words.  Please note that an abstract is a single paragraph WITHOUT paragraph indentation.  Please do NOT indent this paragraph.  All other paragraphs in the body of the paper should be indented.

Keywords: insert keywords from your paper here, lowercase, separated by commas

 Paper Title Goes Here Again, in Bold 


The body of the paper opens with an introduction.  The introduction is never labeled because its position in the manuscript clearly identifies it as the introduction.  In the introduction, you should clearly outline your paper.  You should indicate which theory you are working with, which medium you will be examining, what argument you will be presenting, etc.  
Theoretical Background


Before discussing your medium of choice, it might be important to spend a couple of paragraphs giving some background on your theory.  For example, you might discuss how the theory was developed, who developed the theory, and how it has been used in other research.

Examination of Medium

In this section you should spend a paragraph or two discussing your medium, before you begin analyzing it.  Give the reader some background information on the medium, who produces it, how many people are exposed to this medium, etc.  Then, you may begin analyzing the  medium using your theory.  Remember this is an argument paper, so you will be arguing whether this modern medium supports or refutes your theory of choice.  Provide examples where necessary.  
Conclusion

The conclusion should be brief and summative.  You might end the conclusion with suggestions for future research. 

*This template is NOT meant to replace the Publication Manual of the American Psychological Association, 6th Edition (2010).  
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