COM 249

Test One Review

1.  Communication

2.  Six Types of Human Communication

3.  Culture

4.  EPS Cycle

5.  Media literacy

6.  Elite, Popular, Mass Cultures

7.  Mass Communication

8.  Model of the Communication Process

9.  Noise

10.  Channel, Semantic, Psychological

11. Selective Exposure, perception, retention

12.  American research begins 1920s

13.  Most is quantitative, content analysis, consumption, impact

14.  Developmental view of research and theory

15.  Legacy of Fear

16.  Magic Bullet Theory

17.  Payne Fund Studies

18.  Research should   be valid, reliable, unbiased, use control and experimental groups

19.  People's Choice/Lazarsfeld
20.  Activation, reinforcement, conversion

21.  Serendipity--two step flow of communication

22.  Limited Influence Theory

23.  Uses and Gratifications Theory

24.  Johannes Gutenberg

25.  Protestant Reformation

26.  First novels

27.  Industrial Revolution  rotary press

28.  Pulitzer and Hearst

29.  Agenda Setting

30.  Alien and Sedition Acts

31.  Massachusetts Bay Colony

32.  Audio books

33.  Textbooks

34.  Journalism Eras--Colonial, Penny Press, Yellow, Jazz, Modern/20th Century

35.  John Peter Zenger/First Amendment
36.  Adolph Ochs

37.  Edward Scripps

38.  Ben Franklin

39.  Modern Maturity

Page Two

40.  Albert Bandura

41.  Promo News/advertorial
42.  Synergy

43.  Short head

44.  Long tail

45.  Resonance model

46.  Competitive model

47.  Two-step flow model

48.  Types of effects:  message, media, ownership, active audience

49.  Social Learning Theory

50.  Mean World Syndrome

51.  Spiral of Silence

52.  Saturday Evening Post

53.  Chinese and printing

54.  Public Occurrences

55.  Pennsylvania Gazette

56.  Boston News Letter

57.  New York Times

