COM 249: Mass Media and Mass Culture
Course Meeting Times & Location: 
Instructor: 

Email: 
Office Phone: 

Office: 

Office Hours: 
Materials Needed



Textbook: Mass Communication:  Living in a Media World by Ralph E. Hanson, 3rd Edition


Scantrons: 7 Scantron 882-E or 882-ES forms (please ensure scantrons are not wrinkled)

Course Description: An examination of the interplay between the technology and content of the mass communication media and culture.  
Course Objectives: At the end of this course, students will

· demonstrate the ability to understand mass media through a historical perspective

· demonstrate knowledge of the system of governing laws and regulations affecting mass media
· demonstrate knowledge of the structure of mass media as an industry.
· demonstrate an increased level of mass media literacy
· demonstrate an understanding of communication studies from a social science perspective
This course is one of five Pre-Com courses which are necessary for admittance to upper-division Com courses.

Pre-Com Objectives: At the end of the Pre-Com courses, students will

· demonstrate the ability to organize and express their ideas clearly in written form using proper APA style.
· demonstrate the ability to organize and express their ideas clearly in oral form, including citations of reference materials.
· demonstrate an understanding of communication studies from a social science perspective.
·  demonstrate the ability to locate, identify, comprehend, and summarize information obtained from scholarly peer reviewed articles.
· demonstrate ethical communication practices.

Research Policy: 

The Department of Communication is committed to involving undergraduate students in scholarly research so that they may understand the importance of generating new knowledge at the University of Kentucky as a major research institution.  Students in this class are required to complete 1 research study for 1 research credit.  (If you are enrolled in additional COM courses that have research requirements, you are responsible for participating in additional research studies, up to a maximum of 2 studies/credits). Detailed information about research studies and the available session times to sign up are available on the SONA website: http://comm.uky.edu/research/signup. 
Failure to participate in a research study or completion of the designated alternative assignment will result in a 5% deduction in your final course grade. It is your responsibility to regularly check the SONA website to keep track of the completion of your research credit and the deadlines and dates of the research studies.  Note: Credit for participation is recorded by the researcher on a rolling basis; the deadline for researchers to record all credit is December 5th. If you have a question as to whether you have met the study requirements, please contact the researcher.
Academic Honesty (plagiarism and cheating)
Work submitted for this course must adhere to academic standards as described in the UK Student Rights and Responsibilities Handbook.  This information is also available on the web at: www.uky.edu/StudentAffairs/Code/.   Penalties for plagiarism or cheating can result in an “E” for the entire course. If you have a question about whether you may be plagiarizing, please (a) consult the website: www.uky.edu/CommInfoStudies/COM/students/resources/integrity or (b) contact your instructor or the Director of Undergraduate Studies in Communication (Dr. Deanna Sellnow) prior to submitting work.  If you suspect cheating by a classmate, you can report your concern anonymously via:  www.comm.uky.edu/surveys/contactus/cheating.html.  Your message will be sent to the Department Chair (Dr. Nancy Harrington) and to your instructor.  Unless you include your name, the message cannot be traced back to you.
Attendance
You are expected to be in class and to participate fully every day.  Class work (assignments, quizzes, exams, and presentations) can only be made up when you have an OFFICIALLY EXCUSED ABSENCE.  Official absences are for (a) university sanctioned activities where prior notice in writing has been provided, (b) illness verified in writing by a doctor, or (c) an emergency with documentation provided through your advisor or other appropriate authority. Excuses for university-sponsored activities must be made prior to such absences.  For any emergency situation that arises, please e-mail your instructor as soon as possible to alert them to any unfortunate circumstance.

Unexcused absences beyond three per semester will be penalized by dropping your final course grade 5% (1/2 letter grade) for each such absence.  Students taking the class Pass/Fail will also be subjected to this policy and could fail the class solely based on absences.

In addition, tardiness will not be tolerated as it is a disruption to the class.  If you arrive to class more than 10 minutes late or leave class more than 10 minutes early (without prior approval from the instructor), you will not be counted present for that day. 
Written Work

You will be expected to use current APA 6th Edition style guidelines for all written work.  In addition, it is important that you pay attention to mechanics such as grammar, spelling and punctuation (GSP).  Your written work will be evaluated on APA style, GSP and content.  All of your work MUST BE TYPED.  
Special Needs
Any students who need special accommodations for learning, or who have special needs, are invited to share these concerns or requests with the instructor as soon as possible.

Grievance Procedure
Occasionally, students are unsatisfied with some dimension of the course.  In such cases, students should schedule a meeting, first, with the instructor.  If the student and instructor cannot reach a satisfactory resolution, the students should schedule a meeting with the Director of Undergraduate Studies in Communication, Dr. Deanna Sellnow at Deanna.Sellnow@uky.edu.  Students who remain dissatisfied should schedule a meeting with the Department Chair (Dr. Nancy Harrington).
Grading

Your grade will be determined by calculating the total points you have earned for all assignments.  
Fall 2010 Scale/Criteria*

	Scale
	Individual Grade Sheet

	Exam 1 
	100
	

	Exam 2 
	100
	

	Quiz 1
	20
	

	Quiz 2
	20
	

	Quiz 3
	20
	

	Quiz 4
	20
	

	Quiz 5
	20
	

	Annotated Bibliography
	25
	

	Theory Project
	110
	

	Total
	435
	


*All assignments and point values are subject to change.

A
435-390
B
389-346
C
345-303
D
302-259
E
258-0
Explanation of Assignments

Exams
There will be two exams throughout the semester. Each exam will be a combination of multiple choice, true/false, matching, listing/fill in the blank and short answer/essay.  Exams are cumulative.  The final exam will occur in your regular classroom.  Please consult the final exam schedule online for day and time (which will be announced in class prior to final examination week).  ALL STUDENTS MUST TAKE BOTH EXAMS.  Failure to do so will result in an E for the class.
Quizzes

There will be five quizzes throughout the semester.  Quizzes will vary in format, and could be multiple choice, true/false, matching, listing/fill in the blank and short answer/essay.  Quiz questions will come from the chapters assigned prior to the quiz, since the last quiz (i.e Quiz 1 will cover Chapters 1-3, Quiz 2 will cover Chapters 4-6, etc.).  Some quiz questions may come from material in assigned readings that may not have been discussed in class.  
The last two assignments will be done in teams.  Teams will be assigned by the instructor during the first or second week of class.  

Annotated Bibliography

An annotated bibliography – put together by all the team members – will be due before your theory presentations. Annotations are short explanations of a source. Annotated bibliographies must contain at least ten peer reviewed sources (meaning they come from a refereed, scholarly journal or a scholarly book). You may need more than ten sources. This assignment must be written in APA 6th edition format and will not receive credit if written in other formats. Grading will consider GSP, APA style, and quality of annotations.   Each team member will receive the same grade on the annotated bibliography assignment.
Theory Project
Your team will put together a presentation to deliver to the class about one Mass Communication Theory.  The presentation should cover three main sections: a) background and critiques of the theory, b) communication research using this theory (both recent and seminal studies) and c) a case study where you apply your theory to a specific modern medium (e.g. you would examine a specific website as opposed to the entire Internet).

This project will be assessed in three different ways.  

1. Oral presentation (60 points) – Presentations will be assessed based on organization, delivery, and integration of PowerPoint/Video/Graphics.  Each team member will receive the same point total for this portion.

2. Outline (30 points) – Each team must turn in an outline for the theory presentation.  You must include a reference list with this outline.  Each team member will receive the same point total for this portion.

3. Team Member Evaluation (20 points) – Team members will have the opportunity to evaluate the other team members and him/herself.  This point total will differ for each team member.

Presentations are expected to fall between 15-20 minutes. More information about the theory presentation will be given to you throughout the semester.  

Extra Credit 

Extra credit will be offered in various forms throughout the semester.  Opportunities might include bonus questions about course material during the quizzes and exams, media journals, present-day examples of course material, discussion-leading, etc.  Because you will be offered extra credit already, it is not acceptable to ask for “extra” extra credit.
Daily Course Schedule              
Note: Any changes to this schedule will be announced in class and through email.
	Date
	During Class
	For Next Class

	R – August 26

	· Orientation to Course
	· Buy: Textbook and Scantrons

· Read: Chapter 1/2
· Respond: Email welcome message

	T – August 31
	· Chapter 1
· Begin Chapter 2 Effects/Theories

	· 

	R – September 2
	· Finish Chapter 2 Effects/Theories
	· Read: Chapter 3


	T – September 7
	· Begin Chapter 3 Media Business
· Assign Teams

	· Review: Quiz 1 (Chapters 1-3)



	R– September 9
	· Quiz 1

· Finish Chapter 3 Media Business

	Read:  Chapter 4

	T – September 14
	Chapter 4 Books

	

	R– September 16
	· Research and APA

· Team Project Work Time #1

	· Meet at W.T. Young Library for next class period



	T – September 21
	· Team Project Work Time #2 at the W.T. Young Library

	· Read: Chapter 5

	R – September 23
	· Team Project Work Time #2 at the W.T. Young Library
· 
	

	T – September 28
	· Finish Chapter 4 Books
· Begin Chapter 5 Newspapers

	· Read: Chapter 6

	R – September 30
	· Finish Chapter 5 Newspapers
· Begin Chapter 6 Magazines

	· Prepare:  Annotated Bibliography


	T– October 5
	· Finish Chapter 6 Magazines
· Annotated Bibliography Due


	· Review: Quiz 2 (Chapters 4-6)
· Read: Chapter 7


	R-October 7
	· Quiz 2
· Begin Chapter 7 Audio (Video)
	· 

	T-October 12
	· Finish Chapter 7 Audio
· Hand back Annotated Bibliographies


	· Read: Chapter 8


	R-October 14
	· Team Project Work Time #3
· Begin Chapter 8 Movies (Video)

	· 

	T – October 19
	· Finish Chapter 8 Movies

	· Read: Chapter 9


Daily Schedule cont.
	R – October 21
	· Begin Chapter 9 TV (Video)
	· Review: Quiz 3 (Chapters 7-8)


	T – October 26
	· Quiz 3
· Finish Chapter 9 TV
· Prepare for Theory Presentations


	

	R – October 28
	· Team Theory Presentations (Groups 1, 2, and 3)

	

	T-November 2
	· Team Theory Presentations (Groups 4, 5 and 6)

	

	R-November 4
	· Team Theory Presentations (Groups 7, 8, 9, and 10)

	· Review: Midterm Exam (Chapters 1-8)

	T-November 9
	·  Exam One

	         Read: Chapter 10

	R – November 11
	· Begin Chapter 10 Internet (Video)

	

	T-November 16
	· No Class/NCA

	· Read: Chapter 10

	R-November 18
	· No Class/NCA
· 
	

	T – November 23
	· Finish Chapter 10 Internet

	· Read: Chapter 11

	T– November 30
	· Begin Chapter 11 Advertising (Video)

	· Review: Quiz 4 (Chapters 9-11)



	R-December 2
	· Finish Chapter 11 Advertising
· Quiz 4


	· Read: Chapter 13

	T-December 7
	· Chapter 13 Media Law

	        Read: Chapter 14

	R-December 9
	· Chapter 14 Media Ethics 


	· Review for Final Examination All Chapters


	***Finals Week
	Section 002  Tuesday, December 14 at 1:00 p.m.
Section 003  Thursday, December 16 at 1:00 p.m.
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