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ExperiMental Design
Retail store audits are periodic audits of a sample of retail sales to monitor inventory and purchases of a particular product. Such audits are often used by marketing researchers to estimate market share. A study was conducted to compare market shares of 10 beer brands estimated by two different auditing methods. 

What is the experimental unit for this study?

What are the factors in the study?

Give an example of what some levels of each factor might be.

What is the response variable?

Identify the treatments in the experiment

Because of brand-to-brand variation in estimated market share, a randomized block design will be used. Explain how the treatments might be assigned to the experimental units. 
Write the linear model for the randomized block design.

