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TECHNOLOGY APPROACH  

Cross-Channel Campaign 
Management

• Record number of students 
opted-in to text messaging

• Text messaging an integral part 
of strategy, leading to 350,000
sent messages

• Tracking analytics from email, 
texting, to websites

• 33,000 calls made across 
faculty, staff, and student 
workers connecting to current 
and future students.

Digital Marketing Automation

• Robust and personalized 
automated marketing strategy 
with over 100 distinct 
touchpoints

• Use “Send Time Optimization” 
which targets an individual's 
highest likelihood of opening an 
email

• Personalized interest-based 
communication – partnerships 
with academic colleges 

Inquiry Management & 
Collaboration

• Over 36 prospect sources with 
over a million records in our 
marketing pool

• Direct collaboration with both 
Enrollment Management and 
IRADS

• Robust data integrations, 
business rules for greater 
analytics and reporting





QUESTIONS
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